PROPOSED COURSE STRUCTURE FOR SEMESTER PROGRAMME -MBA

COURSE STRUCTURE (PROPOSED)
Semester System

Total Number of Units : 28

Core Courses : 17 Units (Theory)

Specialization Courses : 06 Units (Tedrom one group
Specialization Courses : 02 Units (Thedmom another group
Sectoral Specialization : 02 Units (Thgo

Project : 01 Unit (Sessional)

SEMESTER — | (Total: 7 Units)

SUBJECT CODE | NAME OF SUBJECT Credits
MB 701 Management Principles & Practices one
MB 702 Financial Management and Accounting one
MB 703 Organizational Behaviour one
MB 704 Marketing Management one
MB 705 Quantitative Techniques for Management one
MB 706 E-Business one
MB 707 Management of Manufacturing Systems one

SEMESTER — Il (Total: 7 Units)

SUBJECT CODE | NAME OF SUBJECT Credits
MB 708 Business Communication one
MB 709 Human Resource Management one
MB 710 Business Research one
MB 711 Managerial Economics one
MB 712 IT for Managers half
MB 713 Operations Research one
MB 714 Strategic Management one
MB 715 Foreign Language (French) half




SEMESTER Il (Total: 7 Units)

FUNCTIONAL SUBJECT CODE | NAME OF SUBJECT
SPECIALIZATIONS
Finance Management Area MB 716 Management of Financial Services
(MB 716 to MB 723)
MB 717 Investment and Portfolio Managemel
MB 718 Corporate Finance
MB 719 International Finance
MB 720 Corporate Taxation
MB 721 Management of Financial Derivatives
MB 722 Corporate Accounting
MB 723 Cost and Management Accounting
Marketing Management Area MB 724 Consumer Behavior
(MB 724 to MB 732)
MB 725 Marketing Research
MB 726 International Marketing
MB 727 Industrial Marketing
MB 728 Advertizing and Integrated Marketing
Communication
MB 729 Retail Management
MB 730 Services Marketing
MB 731 Sales and Distribution Management
MB 732 Brand Management
Human Resource Management Area MB 733 Human Resource Planning
(MB 733 to MB 740)
MB 734 Industrial Relations & Labor Laws
MB 735 Recruitment, Selection and Training
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MB 736 Organizational Change and
Development
MB 737** Organizational Theory and Design**
MB 738 Compensation and Rewards
MB 739 Performance Management Systems
MB 740 Individual and Group Behavior
System Management Area MB 741 R.D.B.M.S.
(MB 741 to MB 748)
MB 742 Business Data Communication
MB 743 Enterprise Resource Planning
MB 744 Programming Technology — | (C++)
MB 745 Programming Technology —II
(Java Application)
MB 746 Software Engineering
MB 747 Multimedia and Web Designing
MB 748 System Analysis and Design
** Syllabus under preparation
SECTORAL SPECIALIZATIONS SUBJECT CODE | NAME OF SUBJECT
Health Care Management MB 749 Management of Medical and Health
(MB 749 and MB 750) Services
MB 750 Hospital Planning
Operations and Manufacturing MB 751 Technology Management
Management
(MB 751 and MB 752)
MB 752 Supply Chain Management
Insurance and Bank Management | MB 753 Bank Management
(MB 755 and MB 756)
MB 754 Insurance Management
Hospitality Management MB 755 Hotel Management
(MB 753 and MB 754)
MB 756 Tourism Management




Agro —Business Management MB 757 Agro and Cooperative Management

(MB 757 and MB 758)

MB 758 Rural Marketing
Safety Management MB 759 Safety Organization and Management
(MB 759 and MB 760)

MB 760 Accidents Prevention and Safety Acts

Functional Specialization In Semester-11l (Total: 7 units) and Semester IV (Tot& 7
Units), students will be offere@ units from any of the specializations (as above) and
units from any other specialization courses (as aboveudents will opt for
specialization in any two functional areas. Theyl study 8 courses in any 2 areas of
specialization. Six electives from either of thddwing groups of specialization courses
and two electives from either of the remaining gotor another specialization course.
Sectoral Specialization In addition to functional specialization, studentill have to
take?2 units from any of the sectoral specializations mentioaledve

In Semester 1V, apart from functional /sectoral rses, there will be units of core
papersandl unit of project

SEMESTER -V (Total: 7 Units)

SUBJECT CODE | NAME OF SUBJECT

MB 761 Management Information System
MB 762 Business Ethics

MB 763 Business Environment and Law
MB 764 Project (Field Assignment)

The internal assessment f8ectoral Paper(40 marks) will comprise 0f20 marks for
quiz and20 marks for project in the particular area of sectoral specialization.

It has been proposed that evaluation of Eweject (MB 764) in Semester IV (100
Marks) will comprise of50 marks for the summer project and 50 marks for tle
functional project.

Semester -1




MB 701 MANAGEMENT PRINCIPLES & PRACTICES

Module 1:

Evolution of Management Thought :

History of Management theories, Classical Schooghd&ioral school, Integration and
Contingency school of Management , Other Contemigdaheeories of Management.

Module 2:

Nature and Scope of management :

Definition and importance of management, managerpergess, planning, organizing, staffing,
leading and motivating, controlling managerial leyenanagerial skills

Module 3:

Planning :

Concept, definition and importance, types of plassential features of planning, principles of
planning, steps in planning process, barriers amiping.

Module 4:

Organizing :

Definition, principles of organization, Formal amtformal organization, Line structure, Line
and staff structure, Functional structure, Mattixsture, Committees, Authority, responsibility,
accountability, delegation of authority, departnagion, decentralization.

Module 5:
Directing & Staffing
Overview of Staffing functions, Leading, Motivatiagd Communication.

Module 6:

Controlling :

Definition, importance of controlling, characterist of control, control process, types of control
system, essentials of good control systems, ankniigges of control, Budgetary and non-
budgetary control.

Module 7:
Corporate Social Responsibility
Importance of CSR, Models of CSR

Reference Text Books

Management-Stoner and Freeman

Essentials of management — Koontz and Odonell

Management - Robbins

Management -Gilbert

Management Today — Principles and practice-Gen®wBu# Manab Thakur
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MB 702 FINANCIAL MANAGEMENT AND ACCOUNTING

Module 1 :
Introduction to Financial Management and its relatio economics and accounting, Time value
of money, risk and return trade off.

Module 2:
Introduction to Accountancy, difference betweenafinial cost and Management accounting,
Preparation of Financial Statement — Income Statéared Balance Sheet.

Module 3 :
Capital Budgeting — Cost and Benefit Analysis, Btweent Appraisal, Cost of Capital, Optimum
capital structure.

Module 4 :
Statement of Changes in financial position - Pragan of funds flow, cash flow Analysis of
Financial Statement -Profitability, turnover anadiincial ratios.

Module5 :
Leverages —Financial, Operating. EBIT — EPS Asialy

Moduleb :
Working Capital Management — Factors influencingriiftg Capital requirements, operating
cycle and cash cycle. Current assets, Financirgypo

Module7 :
Dividend policy Theory of relevance and irrelevandéalter and Gordon’s Model, financial Re-
engineering, corporate restructuring.

Reference Text Books:

Financial Management- M.Y. Khan, P.K.Jain- Tata MegHill Publication
Financial Management- Prasanna Chandra- Tata MeHiihWw ublication
Advance Accountancy- S.N. Maheshwari- Vikas Pulilca

Modern Accountancy- Amitabh Mukherjee & Md HanifMH Publication
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MB 703 ORGANIZATIONAL BEHAVIOUR

Module 1:
Organizational Behaviour : definition, relevancedascope attitudes & values: Theories of

attitude formation and change .

Module 2:

Perception: Perceptual process selectivity, Margagarception Learning; Definition, theories of
learning, tools for shaping behaviour

Module 3:

Personality: Definition, Determinants of personaliTheories of Personality Motivation :
Definition, theories-Maslow, Herzberg, McClellanétoom’s Theory

Module 4:

Equity Theory and Contemporary Theories

Module 5:

Leadership: Concept, Theories, and Styles of Ledgier Communication: The process, barriers
of effective communication and their remedies.

Module 6:

Group dynamics — Types of groups, Formation of pgspuGroup Behaviour Patterns,
participation, discussion, conformity, group corses) group polarization, group problem
solving Effective interpersonal relationship — T@K and not OK influencing styles

Module 7:

Stress Management Definition of Stress, SourcesStoéss, Coping Strategies power
andConflict in Organization, Sources of Conflidhtraindividual conflict and conflict
managemen.Organizational Culture and Organisatid@@liahateOrganizational Change and

Development, OD Techniques

Reference Text BooksBooks:
1: Organisational Behaviour - S. Robbins- PHIIRalion

2: Organisational Behaviour - F. Luthans- TMH Rediion
3: Organisational Behaviour — Uday Pareek-HimalRyblication



MB 704 MARKETING MANAGEMENT

Module 1

Basic Concepts of Marketing & its evolution Elements of marketing mix, the 4p’s and their
sub elements. Core concepts of marketing and catgarientation towards the market place.
Marketing systems & its environment Major components of the co’s micro and macro
environment.

Module 2:

Market segmentation, targeting and positioning Concepts of market segmentation, bases of
segmentation. Benefits of segmentation. Importaoicgositioning and need and bases for
positioning. Market oriented strategic planningsiness portfolio evaluation. Dealing with
competition: Identifying competitors and analyzie@mpetitors. strategies for the market leader,
follower, challenger & nicher. Delivering Customealue and satisfaction: value Chain,
attracting and retaining customers

Module 3:

Creating customer value, satisfaction & loyalty: s€@umer perceived value, customer
satisfaction, measuring satisfaction, measuringtocoer life time value, CRM & building
loyalty. Consumer buying behaviour : Consumer buying behaviour, Factors affecting
consumer buying behaviour & consumer decision ngpRnocess.

Module 4:

Product: Classification of products, Basic concept of prddywoduct line, product mix,
Product life cycle, strategies for different stagégroduct life cycle. New product development
process, Scope of branding Role of brands, brandirajegies, brand equity models, brand
extension decisions, packaging and labeling detssio

Module 5:

Pricing Strategies;Procedure for price setting, pricing methods, atitig& responding to price
changedntegrated Marketing Communication: Role of marketing communication, designing
effective communication programme, Meaning and obline elements of communication mix.
Module 6:

Channel strategies:Basic concepts of marketing channel. Role of margechannels. Different
levels of channel and channel flows, Channel dedegpisions, channel conflict. Tele shopping,
shopping through the internet & self service stoMsrtical marketing systems., Horizontal
marketing systems.

Module 7:

Marketing of services: Importance of services, Reasons for growth ofisesy characteristics
of services & marketing strategies for servicestviBe as a product, Service and product,
Responsibility of service quality. Service prodowrketing research. Global aspects of services
marketingContemporary issues in marketing: green marketing, social marketing,
consumerism & consumer protection

Reference Text Books:

1. Philip Kotler: Marketing Management, Prentice Hadlarson

2. W.J.Stanton: Fundamentals of Marketing: TMH

3. Palmer: Principles of Marketing: OUP



4. Rajan Saxena: Marketing Management
5. W.D. Perraut & E.J. Mc Carthy: Basic Marketing: TMH
6. Russel S. Winner: Marketing Managemefitegiition, Pearson

1
MB 705 QUANTITATIVE TECHNIQUES FOR MANAGEMENT

Module — 1

Statistics — Definition and Scope: Collection oftada- Primary Data, Secondary Data:
Presentation of Data — Classification and Tabutaté Data, Tables, Diagrams, Graphs and
Graphs of Frequency Distribution.

Module -2

Measure of Central Tendency - Arithmetic Mean, Getim Mean and Harmonic Mean; Median
and Mode; Quartiles, Percentiles and Decile. Measir Variation — Significance, Average
Deviation, Standard Deviation, Coefficient of Véioa.

Module - 3

Correlation — Coefficient of Correlation — Karl Pgan’s and Rank’s: Regression analysis—
Regression Lines and Regression Coefficient- BassirForecasting; Methods of Forecasting;
Time Series Analysis

Module — 4
Index Numbers — Concepts and Applications, Unwedhindex Numbers, Weighted Index
Numbers, Consumer Price Index Numbers.

Module - 5

Probability: Meaning, Addition Law, Multiplicatiomaw, Conditional Probability and Bayes
theorem. Estimation of Parameters — Point Estimadad Interval Estimation, Confidence
Limits for Population Mean, Proportion, DifferenceEMeans and Proportions.

Module - 6

Normal Distribution — Importance and Propertiesmphng — Random Sampling and Non
Random Sampling: Sampling Distribution -Central Ltitheorem, Sampling Distribution of the
Mean, Proportions, Difference of Means and Proposi

Module - 7
Test of Hypothesis — Type 1 and Type 11 Errors, Oaiged and Two Tailed Test.Chi Square
Test, Analysis of Variances - ANOVA tables, One-Wany Two-Way Classification.

Text Books
1. Business Statistics - S.P. Gupta & M.P. Guptdté¢&8Chand and Sons, New Delhi)
2. Comprehensive Statistical Methods — P.N. Arora, &itmrora, S. Arora (S.Chand and
Company, New Delhi)
Reference Books:
1. Business Statistics — J.K.Sharma (Pearsons Educatew Delhi)
2. Statistics for Management - Richard | Levin
3. Quantitative Analysis for Management - Render
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MB 706 E-BUSINESS

Modulel:

Introduction to E-BusinessE-Commerce: Origin and Need of E-Commerce; Fadffiecting
E-Commerce; Business dimension and technologicakdsion of E-Commerce; E-Commerce
frame work Electronic Commerce Models, Types dafditionic Commerce, Value Chains in
Electronic Commerce.

Module2:

Internet and E-Businessinternet, World Wide Web, Internet Architecturesternet
Applications, Web Based Tools for Electronic Comoegintranet, Composition of Intranet,
Business Applications on Intranet, Extranets. Etett Data Interchange, Components of
Electronic Data Interchange, Electronic Data Irftargge Communication Process.

Module3:

Security Threats to e-busines$ecurity Overview, Electronic Commerce Threatsgrigption,
Cryptography, Public Key and Private Key Cryptodnap Digital Signatures, Digital
Certificates, Security Protocols over Public NetwgotHTTP, SSL, Firewall as Security Control,
Public Key Infrastructure (PKI) for Security, Pramant Cryptographic Applications.

Module4:

Electronic Payment SystenConcept of Money, Electronic Payment System, Typés
Electronic Payment Systems, Smart Cards and EtectRayment Systems, Infrastructure Issues
in EPS, Electronic Fund Transfer.

Module5:

Indian Perspective Benefits of E-Commerce; Drawbacks and limitatiorsf E-
Commerce;Major requirements in E-Business; Emergiaigds and technologies in E-Business;
From E-Commerce to E-Business.Web security: Intctidn; Firewalls and transaction security.

Module6:

E-Business Applications & StrategieBusiness Models & Revenue Models over Internet,
Emerging Trends in e-Business, e-Governance, Digiammerce, Mobile Commerce,
Strategies for Business over Web, Internet baseihBss Models.

Module7:

E-Commerce and retailing On-line retail industry dynamics; On-line merdnmodels from

customer perspective; Management challenges innenretailing . E-Commerce and on-line

publishing: On-line publishing approach from cusésmprospective; Supply chain management

fundamentals; Intranets and Supply Chain Managenvaraging retail supply chains, Supply
chain Application Software.
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Text Books

1 Whitley, David : e-Commerce Strategy, Technolsgird Applications. Tata McGraw
Hill.

2 Schneider Gary P. and Perry, James T : Elect@@ommerce. Thomson

Learning.

3 Bajaj, Kamlesh K and Nag, Debjani : E-Commerdee Tutting Edge of

Business. Tata McGraw Hill, Publishing Company Liew Delhi.

4.Laudon and Traver- E-Commerce: Business, TechgpBociety (Pearson Educatjon
5 Greenstein and Feinman- Internet securities

Reference Books:

1 Treese G. Winfield & Stewart C. Lawrance: DesignSystems for Internet
Commerce. Addison Wesley.

2 Trepper Charles : E-Commerce Strategies. PreHtleof India, New

Delhi.

3 Rehman S.M. & Raisinghania : Electronic Comm&pgortunity &

Challenges. Idea Group Publishing, USA.

4 Knapp C. Michel :E-commerce Real Issues & CaBesmson Learning

MB 707 MANAGEMENT OF MANUFACTURING SYSTEMS

Module - 1

Nature, Scope, and Importance of Manufacturing &d@ment, Manufacturing systems and
decisions, Transformation Approach and Value DrivApproach, Interface with other
Functions, The Role of production Manager.

Module - 2

Plant Location, Levels of Location problems, Fastaffecting Location decisions, Plant layout
decisions, Types of plant layout- Fixed positiomgess and product layout, line balancing.
Module - 3

Manufacturing Planning, scheduling and control, g€asting, Types of manufacturing plans,
capacity planning, Measures of capacity and capatainning decisions.

Module - 4

Plant Maintenance, Types of maintenance, Maintemgm@ctices in Industry, work study
fundamentals, method study and work measuremesic pmocedure of conducting method
study and work measurement.

Module — 5

Nature, Scope and Importance of Materials ManagénmemBusiness world, Importance and
Advantages of an Integrated System of Materials &dement, ABC Analysis- purpose
objectives and limitations of ABC analysis.

Module — 6

Purchasing Functions and Purchasing Systems. Ceneemventory Management, EOQ, ROP,
Safety Stock, Stores Functions, Systems and Proggdu

Module — 7

Make and Buy decision, Value Engineering — Typegatdie, methodology and Applications,

JIT Manufacturing, Philosophy, Implementing JITteys
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Text Books
1. Production and Operations Management by Upendrarig&xcel Books, New Delhi)
2. Basic Production Management by Elwood S Buffa.
3. Theory and Problems in Production and Operationgsdgament by S. N. Chary
4. Materials Management — An Integrated Approach I§opalakrishnan and M. Sudersan
5. Purchasing and Materials Management by Lamas tLaed)David N. Burt
Reference Books
1. Production and Operations Management by Alan Mubtem John Oakland & Keith
Lockyer
2. Production and Operations Management - Conceptseland Behaviour by Everette
E Adan, Jr. and Ronald J. Ebert
3. Production/Operations Management by Roger W Scharenn
4. Key areas on Materials Management by Sen S. LRatli
5. Introduction to Material Management by Arnold

Semester -I|

MB 708 BUSINESS COMMUNICATION

Module 1:
Managing Language

Module 2:
Verbal Communication

Module3:
Non-Verbal communication

Module 4:
Phonetics

Module 5:
Group Discussion

Module 6:
Presentation

Module7:
Business Etiquettes

Reference Text Books:

1. Krishmohan and Meera Banerjee Developing Communication Skills -Macmilan India
Ltd

2. M.V.Rodriques- Effective Business Communication- Concept PubhigiCo.

3. Thomas Elliott Berry- The Most Comman Mistakes in English Usage -TMHlRation
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4. Asha Kaul- Effective Business Communication-prientice- Hdllndia Pvt Ltd
5. M.Ashraf Rizvi —Effective technical Communication-TMH Publication

MB 709 HUMAN RESOURCE MANAGEMENT

Module 1:
Concepts & significance of HRM, principles and abjees, structure and functions, policies
and practices, growth of HRM.

Module 2:
Human Resources Planning, Recruitment, Selectidacement, Induction, Transfer &
Promotion

Module 3:
Importance and objective of wage and salary adtnatien, factors influencing wage and salary
administration, the different forms of employee gamsation.

Module 4:
The goals of management development and managel@esippment Techniques. The

Human resource development function, training aaetbpment, performance appraisal
& Career Development

Module 5:

Quality of work life Participation, the essence@#VL, Job analysis job evaluation, job design,
job enlargement, Job rotation, Job enrichment.

Module 6:
Understanding Human Behavior and relation, Undeditey employee needs and their
satisfaction, employee Grievances and Grievancédlimgnprocedure, Maintaining discipline in
Industry

Module 7:
International Human Resource management, Typestefnational organization, External and
IHRM practices.

Reference Text Books:

. Human Resource Management: Mirza and Sahyadrin

. Personnel / HRM: Leap and Crino

. Personnel Management: Monappa and Sahyadrin

. HRM: Productivity, quality of work life profitsivayne F. Cascio
. HRM and Personal Manaagementn, Ashwathappa

. Strategic HRM by Rajeev Lochan Dhar.

. Strategic HRM by Tanuja Agarwal

~NOoO o, WNBE
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MB 710: BUSINESS RESEARCH

Module 1:
Introduction to Research Methodology :ObjectivdRekearch, Types of Research, Research
Methods and Methodology , Scientific method of &&sh, Research Process.

Module 2:
Research ProblenResearch Problem and Selection of Research Prgli\erad for defining the
Problem , Techniques for defining a Problem ,Depelent of hypothesis.

Module 3:
Research DesigmMeaning and Need of Research Design , Featuragyobd Research Design,
Types of Research Design-Exploratory, Descriptive Bxperimental Research.

Module 4:
Bayesian AnalysisValue and Cost of Information-Bayesian Decisioredty.

Module 5:
Sampling DesignCensus and Sample survey ,Implication of SamplgdesSteps in Sampling
Characteristics of a good Sample design, TypeSahple design.

Module 6:
Attitude Measurement and Scaling TechnigqiMeasurement in Research, Measurement
Scales, Scaling, Scale Classification Bases ¢€uirof important Scaling Techniques.

Module 7:

Data Collection Processing and Analysis of Daaimary and Secondary data, Observation
Method , Survey Method , Collection of data throu@uestionnaire and Schedule,
Questionnaire and Schedule distinction , Selecifaappropriate method of Data Collection.
Processing Operations , Problem in Processing eggpAnalysis, Application of some
Multivariate tools of data analysis.

Report Writing:Writing and Formulating of Reports, Steps in Répuriting, Types of Report.

Reference Text Books :
1. Research Methodology C.R.KOTHARI New Age Inteioal (P) Ltd.

2. Research Methodology D.K.BHATTACHARY Excel Books
3. Research Methodology GOODDAY &HACK
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MB 711 MANAGERIAL ECONOMICS

Module 1.
Introduction to Managerial Economics : Nature , [B8xdRole and Responsibilities. Basic
characteristics; Decision Making and Subject mattéiManagerial Economics.

Module 2.
Demand and Supplyntroduction to Demand and Supply, Demand FunctiDeterminants of
Demand , Demand Curves , Elasticity of Demand , &wihforecasting .

Module 3.
Cost AnalysisCost concepts , cost-output Function, Costs intShan & Long- run,
Economies of scale, Break-even Analysis.

Module 4.

Production Analysisintroduction , Production process , Types of Prdidac function ,

Production function for- One variable and Two vhalginputs, Iso-quant and Iso-cost, Optimal
factor combination.

Module 5.

Market:Introduction to Markets according to competitiderfect , Imperfect , Monopoly and
Oligopoly markets, Equilibrium of a firm under fest competition, Price determination under
different market forms.

Module 6.
Capital Budgeting & Investment Decisionstroduction, Meaning and significance of Capital
budgeting, Methods of investment evaluation.

Module 7.
National Income : Concepts and Measuremkmtoduction, approach to measurement of
National Income, Price Indexes.

Note : Emphasis will be on Mathematical approachof analysis

Reference Text Books :
1. Managerial Economics, ATMANAND publisher Excel B&ok

Managerial Economics, H. Craig Petersen &W. CriwiséPearson Education ,Asia
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MB 712 IT FOR MANAGERS

Module 1

Computer Hardware and Number System - Data and Information : meaning & concégpiels

of data processinGPU, Logic Gates, Computer Hierarchy, Input Tecbgigls, Output
Technologies. Number System and Arithmetic: Binddgtal and Hexadecimal Number System,
Binary Arithmetic, Boolean Algebra.

Module 2

Introduction to memory organization — characteristic terms for various memory devices,
main/primary memory, external/auxiliary memory, thigpeed memory; Introduction to I/O
organization; CPU organization, binary arithme#d,U, control logics, software concept &
terminology.

Module 3

Computer Software: Application and System Software, Programming lLeagges and their
Classification, Assemblers, Compilers and IntegmetOperating Systems- Functions of Operating
Systems, Types of Operating Systems (Batch Proagssiultitasking, Multiprogramming and Real
time Systems).

Module 4

Telecommunication and Networks Fundamental of Data Communication; Network Concepts
and Classification;Types of Telecommunication Networks, Telecommuiocs Media, Network
Topologies, Network Architectures-The OSI Modeitroduction to internet and its application
Intranet and Extranets, Operation of the InterBetyvices provided by Internet, World Wide Web.
Creating Web Pages using HTML, Intranets and Egrtisan

Module 5

Overview of Computer Applications in Public Services and BusinessOffice Automation
Applications — Word Processor (MS -Word), SpreadsfiS-Excell), Graphics & Presentation
(MS-PowerPoint); Database Management System (ACGESS

Module 6

Functional and Enterprise Systems Introduction to Management Information Systems;
Transaction Processing Information Systems, Aceogragnd Finance Systems, Marketing and Sales
Systems, Production and Operation Management Sgstéaman Resources Management

Systems.

Module 7

Introduction to Programming Concepts & flow charting - Models of computer data
processing, flow charting technique-principles lainf charting, symbols used in flow charts,
Benefits & limitations of flow chart ,examples. Elents of C Programming: Constants,
variables, data types, operators, Decision-makithkaanching: goto, if-else, switch statements.
Decision Making and Looping: while, do - while aiod loop.
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IT for Managers Lab: Lab will be based on Operating System Commands,Masffice, Basic
HTML Tags.

Text Books

1. Turban, Rainer and Potter : Introduction to infation technology. John Wiley and sons.
2. Sinha, P.K., Priti Sinha : Foundation of compgtiBPB Publications.

3. James, A. O’Brien: Introduction to Informatiopsgms. TMH

4.Programming in ‘C’-E.Balaguruswamy

Reference Books

1. Norton, P. -Introduction to computers. TMH

2. Rajaraman, V. - Introduction to Information Teology. PHI.
3.Ram,B-Computer Fundamentals. New Age Publications
4.Mudric Ross,elaggelt -Management info system
5.M.N.Maddison -Info system methodologies

MB 713 OPERATIONS RESEARCH

Module — 1:
Nature and Significance, and Scope of Operatiorse&eh, Scientific Methods in Operations
Research, Models in Operations Research.

Module — 2:
Linear Programming: Model Formulation, Graphicaltihogls, Simplex Method, Maximization
and Minimization of L.P.P. Degeneracy in L.P.P.

Module — 3:
Duality in Linear Programming, Dual Simplex Methdgkensitivity Analysis Applied to Linear
Programming Problems.

Module — 4:
Transportation Problems: Balanced and Unbalancetdléms. Minimization and Maximization
Problems The N-W Corner rule, Vogel's Approximatidethod,. Modi Method, Degeneracy.

Module — 5:
Assignment Problems: Balanced and unbalanced As&gnh Problems, Minimization and
Maximization Problems.

Module — 6:

Game Theory - Two Person Zero Sum Games, The Maxifilinimax principle, Game without
Saddle Point (Mixed Strategies).
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Module — 7:
Replacement Models — Types of Failure, Replaceroéftems whose Efficiency Deteriorates
with Time.Introduction to Networking concepts-PERTCPM.

Text Books:
1. Operations Research — J.K.Sharma (Macmillan IntiaMew Delhi)
2. Operating Research - By Kanti Swarup, P.K. GuptanMohan
Reference Books:
1. Management Operating Research - M. Satyanaraydithd Raman,
2. Quantitative Techniques in Management - N.D. Vohra
3. Operations Research — Prem Kr. Gupta & D.S. Hira

MB 714 STRATEGIC MANAGEMENT

Module 1:

Definition, nature, scope and importance of sthategd strategic management. Strategic
decision making. Process of strategic managemehteaels at which strategy operates. Role of
strategists. Defining strategic intent: vision, s, goals and objectives. Business definition.

Module 2:

Environment appraisal: Concept of environment, congmts of environment (economic, legal,
social, political and technological). Environmensalanning techniques- ETOP, QUEST and
SWOT. Internal Appraisal: The internal environmeatganisational capabilities in various
functional areas and strategic advantage profilethiglds and techniques used for organisational
appraisal (Value chain analysis, financial and rforancial analysis, historical analysis,
Identification of critical success factors (CSF).

Module 3:

Corporate level strategies: stability, expansiogtrenchment and combination strategies.
Corporate restructing. Concept of synergy.Businkes®l strategies: Porter’s framework of
competitive strategies, conditions, risks and bienef cost leadership, differentiation and focus
strategies. Location and timing tactics. Conceappartance, building and use of core competence

Module 4:

Strategic Analysis and Choice: Corporate level yig{ BCG, GE nine cell, Hofer's product
market evolution and shell directional policy me}rindustry level analysis, Porter’s five forces
model.

Module 5:
Strategy Implementation: Resource allocation, Rtejeand procedural issues. Organisation
structure and systems in strategy implementatieadership and corporate culture, values.

Module 6:

Ethics and Social responsibility: Operational aed\akd functional plans to implement strategy.
Integration of functional plans.

18



Module 7:
Strategy control and operational control. Orgaimsa systems and techniques of strategic

evaluation.

Reference Text Books:

1. Azhar Kazmi: Business policy

2. William F. Glueck: Strategic management and busimpedicy

3. Michael Porter: Strategic Management

4. S.B. Budhiraja & Atheya: Cases in Strategic Manag@m

5. Wheelen & Rangarajan: Concepts in strategic manage& Business policy
Jay.B.Barney & William. S. Hesterly: Strategic Mgeaent & Competitive Advantage

MB 715 FOREIGN LANGUAGE
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Semester-lll
6-UNITS FORM ONE GROUP
2- UNITS FROM ANOTHER GROUP

FUNCTIONAL SPECIALIZATIONS

FINANCIAL MANAGEMENT AREA

MB 716 - MANAGEMENT OF FINANCIAL SERVICES

Module 1:

Overview of Financial system: financial markendaincial services, financial assets & their role
in economic development; cutting edge developmentoperation, structure of financial
institution.

Module 2:
Legal framework of Indian financial system: Guideliof SEBI, Companies Act 1956 &
exchange control laws related to investments; Regy compliance.

Module 3:
Introduction to Financial Market: Money market, tapmarket & its instruments, participant of
money market & capital market.

Module 4:
Reserve Bank of India : functions , roles , Mongtaolicy of RBI , Techniques of credit control
, Liquidity Adjustment Facility(LAF), Merchant bamg Services.

Module 5:
Financial analysis of Depository Institution: As&gbility Management, Profitability analysis,
use of derivative & futures to manage risk in fio@hservices.

Module 6:
Marketing of Financial Services: ethics in finahcgervices industry, Financial institution
failures, International financial institutions, émhational Financial Market: equity & debt.

Module 7:

Non banking Financial Companies: Loan Companiegedtment Companies, Hire Purchase
Companies, Lease companies , Housing Finance ,hdetcBanks , Venture Capital funds,
Factoring & Credit Rating companies.

Reference Books:
1. Financial services — MY Khan — TMH Publication

2. Management of Indian Financial Institution — R Mv8stava —Himalaya Publication
3. Indian financial system — H R Manchiraju — Vikaskecation
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MB 717 - INVESTMENT & PORTFOLIO MANAGEMENT
Module 1:

Investment : Concept , Investment & Gambling; leflasing factors of investment decision ;
Financial decision vs Investment decision; Procéssvestment Program.

Module 2:

Investment Avenues : Investor classification; Bon@seference shares , Equity shares , Public
issue , private placement, Right issue , Governrsecurities , Post office deposits, Real estates,
venture capital , mutual fund , precious metaife ihsurance etc.

Module 3:
Risk & Returns: Meaning & concept of return , vasotechniques used in measurement of
return; classification of Risk , measurement ( S¥2agiance) and management of risk.

Module 4:
Valuation & Analysis of securities: Bond theories \&luation models , valuation of Bond,
Preference Shares, Equity shares , Real Estate.

Module 5:
Investment & Tax planning: Exemptions & Deductions.

Module 6:
Equity Analysis & Equity research reports: Fundataknalysis (EIC Analysis), Technical
Analysis, Interpreting Research reports.

Module 7:

Portfolio Management: Introduction & concept, rigk return, Markowitz portfolio model,
sharpe model, APT Model: assumption, derivationpgleation ; Portfolio management process
; Portfolio management Strategies ; Portfolio rens evaluation.

Reference Books:
1. Investment & Portfolio Management — Prasanna Claandr

2. Security Analysis & portfolio Management — S Kevin
3. Investment management — V .K.Bhalla
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MB 718 — CORPORATE FINANCE

Module 1:
Overview of Corporate Finance: Patterns of corgofiance (Corporate Market Benchmarking
) , Common Stock , debt , Financial market & intediation , Time Value of Money.

Module 2:

Financing the entrepreneurial firm: Venture Capifaigel Finance, Strategic Alliance
(harvesting via IPO & harvesting via acquisition)Agency Theory ; Strategic Financial
Management , Micro Financing .

Module 3:
Shareholder’'s Value Analysis: Capital Expendituezigsion & capital budgeting techniques ,
capital disinvestments, optimum capital structuralue of perfect & imperfect information.

Module 4:

Corporate Budgets : introduction , financial prajees & forecasting , preparation of functional
& master budget , budgetary control, Zero Basedgeu{ ZBB), Performance Based budgeting ,
Activity Based Budgeting.

Module 5:

Fundamental of Corporate capital valuation : CaspwBond — intrinsic value of stand alone
bond , discounted cash flows , valuation of corfriaond , Corporate bond types; Bond
Covenants : Assets, Financing, Dividend Covenanisflyence of covenants over bond’'s
valuation ; Bond’s yields : promised YTM , Realizetorizon yield ) , promised Yield to Call;

Theorems of bond pricing , bond rating &YTM.

Module 6:
Corporate investing policies & value creation: Radfility Index (PI), Economic Value Added
(EVA), Project Financing : estimation of projectsto

Module 7:

Corporate Governance & Corporate Value : Type ofpaate governance, managerial
incentives & corporate investing decisions , manageontrol & capital structure choices;
management control , managerial incentive plannirgmpirical research on the effects of
corporate governance over the market value of dingocation.

Reference Books:
1. Fundamental of Corporate Finance : Stephen A Rwssterfield & Jordan — TMH
Publication
2. Financial management & policy — Vanhorne Jame3KH Publication
3. Principal of Corporate Finance — Brealy , MyeseAl& Mohanty — TMH Publication
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MB 719 — INTERNATIONAL FINANCE

Module 1:

Overview of international trade & commerce: intdimiaal monetary system, Balance of
Payment , intricacies of foreign exchange mark&gats & Forwards exchange rates , cross rate
, inter banking dealing , quotations.

Module 2:
Exchange Rate determination: Parity Conditions riterhational finance: purchasing power
parity , interest rate parity, real interest raaeity ,international fisher effect.

Module 3:
Sources of international finance: internationaligg(ADR, GDR & IDR), International bonds:
features , international rates (fixed rate & flogtrate), Foreign Bond & euro bond , Euro note.

Module 4:

International investment & capital budgeting: issueverseas funding choices, NPV approach ,
Adjusted NPV , Project appraisal in the internagiocontext , international equity investment ,
Risk & return for Foreign equity investment , Imtational CAPM , Equity finance in the
international market.

Module 5:
Cost of capital of foreign investment: MNC Costaoalpital & capital structure ; comparing the
cost of equity & debt, comparison using CAPM for KN risk , cost of capital across country.

Module 6:

Foreign exchange risk management, conceptual @ervhature of exposure , transaction,
translation & economic; accounting treatment ohsaction & translation , relationship among
inflation rate interest rate , exchange rate & expe.

Module 7:

Tax implication of international activities, scod tax charge, tax implication of foreign
activities of an Indian enterprise, tax incentiee €arning in foreign currency, double taxation
relief , transfer pricing.

Reference Books:
1. International financial —P.K Jain , Peyrard & Yad®lacmillian

2. International financial management — P G Apte — TRilblication
3. International financial management — Jeff Madurtaemson Publication
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MB 720 CORPORATE TAXATION

Module 1:
Basic concepts of Income Tax, residential status @dmpany.

Module 2:
Computation of income under different heads of mepset off and carry forward of losses.

Module 3:
Deduction and exemption in additional tax on umthsted profit, companies profit, Surtax Act,
computation of tax liability.

Module 4 :

Meaning and scope of tax planning and location ofdentaking, type of activity
ownership, pattern, tax planning regarding dividegmalicy, issue of bonus shares, inter
corporate dividend and transfers, tax planningatiey to amalgamation and merger of the
companies.

Module 5:

Tax consideration in respect of specific managededision like make or buy, own or lease,
close or continue, sale in domestic market and egpeplacement and capital budgeting
decisions etc.

Module 6:
Tax planning in respect of managerial remuneratforgign collaboration and joint venture,
implication of avoidance of double taxation agne@t.

Module 7:
Implication of VAT to corporate income.

Reference Text Books:

1. Taxman- Nabhi Publication
2. Ahuja — Malhotra Publication
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MB 721 MANAGEMENT OF FINANCIAL DERIVATIVES

Module 1:
Definition, objectives, Types of derivatives, instrents, role of derivatives in financial risk.

Module 2:

Forward : Structure of forward contract, forwardesgusl agreement,exchange rate agreement and
foreign exchange agreement, forwardexchange ratebdia, Value of forward contract,
forward rates computation, delivery, cancellationd &xtension of forward contract, terms and
condition applicable to forward contract. Differenoetween Forward and future contract.

Module 3:

Future contract structure, future contract speaiitsn, Mechanism oftrading of futures. Types of
trading, determining gains and losses and dailifeseént, stock exchange of future contracts
(CBOT and CME), Principle of forward and future tract, options on future, hedging in future,

regulations of future contract.

Module 4:

Options, structure, Option terminology . market gmarrequirement, taxation of Option,
transaction, principle of Options pricing, optiopricing model: Bionomial model, Black Schole
model, stock option,determining option premium

Module 5:
Financial swap, major types of swap structure, .at&n of swap market, Interest rate swap,
currency swap, reasons for swap, advantage of swap

Module 6:
Hedging of Foreign Exchange Exposure, hedging wh#h money market, currency options,
currency future, Internal hedging strategy, spdanan foreign exchange and money market.

Module 7:
Regulatory frame work, role of SEBI, SEBI guidedlifor derivative trading.

Reference Text Books

1. International Financial Management- P G. Apte- Tdtaraw- Hill Publication
2. International Financial Management- Eun/ResnickaTcgraw- Hill Publication
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MB 722 CORPORATE ACCOUNTING

Modulel:
Formation of company and Accounting standards,elssaf shares, company account — issues
and redemption of debentures.

Module 2:
Valuation of enterprise, valuation of inventorigepdwill and shares.

Module 3:
Acquisition and purchase of Business, measurenfeBtisiness income — Profit and Loss prior
and post incorporation. Difference between goddavitl capital reserve.

Module 4:
Internal restructuring, Preparation of capital mdhn, internal reconstruction, and alteration of
share capital.

Module 5:
External restructuring , preparation of companyoaot, Amalgamation, Absorption, Holding
and Merger.

Module 6 :
Accounting in organisation, Hotel Accounting, Faaocounting, Accounting for non profit
organisation (hospital, charity institution and ealional institutions).

Module 7:

Government accounting in India. Accounting for llosalf govt. rural and urban — general
principle - comparison with commercial accountingyole of the Comptroller and Auditor
General of India.

Reference Text Books:

1. Modern Accountancy- Amitabh Mukherjee & Md HarRlMH Publication
2. Corporate Accountancy- S.N. Maheshwari, $gheshwari - Vikas Publication
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MB 723 — COST & MANAGEMENT ACCOUNTING

Module 1:

Nature & scope of cost Management: Meaning, objectilassification, element of cost, costing
system & method, cost center, cost unit, cost asgéion and its relationship with other
department.

Module 2:

Behavior of cost: Fixed & variable cost, Direct &direct costs, cost behavior for decision
making, Marginal costing; BEP analysis & CVP anaydifference between marginal costing &
absorption costing

Module 3:

Overhead cost: Meaning & classification of overheasdts, Overhead distribution, allocation &
apportionment overhead (primary distribution), PBiples & Bases of apportionment, Re
apportionment of services department cost (secgmdiairibution), absorption at overhead, type
of overhead rates.

Module 4:

Management control system: Management accountysgers, need for detailed costing,
difference between cost & management accountingdiional Vs innovative management
accounting practices, development throughput adeayiiean accounting.

Module 5:

Mgmt information & reporting system: Enterprise foemance measurement systems - balanced
score card, EVA, segment performance, life cyclsting, Activity Based Costing, transfer
pricing.

Module 6:
Cost effectiveness: cost control, cost reductiasst caudit, responsibility costing, Standard
Costing & Variance Analysis (Material, Labour & Oliead)

Module 7:
Recent trend in management & Cost accounting: Bernslated to changing business
environment with reference to case study.
Reference Books:
1. Cost Accounting — Charles T Horngren, Foster & DatRearson Education Asia

2. Cost Accounting — M N Arora —Vikas Publication
3. Management Accounting — MY Khan & P.K Jain —=TMH Redition
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MARKETING MANAGEMENT AREA

MB 724 CONSUMER BEHAVIOUR

Module 1:

Consumer Behaviour: Scope, importance and intapfisary nature. Marketing concept,
societal marketing concept, social responsibilitg @thics in marketing. The consumer research
process, quantitative and qualitative research kbtasegmentation: Importance and use. Bases
of segmentation. Effective targeting and segmeortasitrategies.Socio cultural influences on
consumer behaviour: culture, sub-culture, soceds| reference groups, family roles

Module 2:

Consumer Motivation: Needs, Goals and their inteetelence. Rational vs emotional motives.
Dynamic nature of motivation. Motivational resear&ersonal and psychological influences:
Age, life cycle,life style, personality, self compte motivation,learning, attitude, vals. Role of
personality in understanding consumer diversitlf,isege and vanity consumer behaviour.

Module 3:

Consumer Perception: Absolute and differentialgshodd, perceptual selection, organisation and
interpretation. Product and service positioningcBieed price, quality and risk. Manufacturer’s
image.

Module 4:

Attitude formation and Change: What is attitude @edormation. Cognitive dissonance theory
and attribution theorylnfluence of reference groups: Friendship, workeloety and family.
Impact of social class, culture, sub culture am$sicultural factors on consumer behaviour.

Module 5:
Personality and consumer behaviour: Nature of paigy, Freudian, non- Freudian and trait
theories. Product personality and brand personidica

Module 6:

Consumer decision making models: Howard sheth miedgél Blackwell, Miniard model,

Nicosia models of consumer decision makingfusion of innovations: process of diffusion and
adoption, innovation, decision process, innovatgofiles. Consumer gifting behaviour,
relationship marketing.

Module 7:

Consumer and society: consumerism, consumer pratectonsumer right and consumer
education, legal consideratioimtroduction to E-buyer behaviour: trends in e-bugehaviour,
the e-buyer vis-a vis the brick and mortar buyer.

Reference text Books:

Consumer behaviour and marketing stratefjed: Paul peter

Consumer behaviour: Schifman & Kanuk

Consumer behaviour: Loudon, deltabitta

Consumer behaviour:Engel & Blackwell

Consumer behaviour:Coney

Consumer behaviour: William willamson
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7. Consumer behaviour in Marketing: John Howard.A

MB 725 MARKETING RESEARCH

Module 1:
Conceptual framework: Content, characteristicsfandtions of Marketing Research; the M.R.
Industry; M.R. and Marketing Information System.

The Marketing Research Process- An Overview

Module 2:

Research Designs: Exploratory Research, DescripfResearch,Experimental Research,
Uncontrollable Variables: History, Maturation, Tiegt Effect, Measurement Variation and
Interactive Effect.

Types of Data: - Primary Data and Secondary Datap&dary Data Sources for M.R.in India.

Module 3:

Sampling: Census and Sampling, Sampling Error,pdplation, Sample frame, Sampling
Units and elements, Sampling Techniques, Sampke [3&termination.

Data Collection: Survey Vs Observation method Masitnterviewing Methods, Process of
Designing a Questionnaire, Types of Questionnaire.

Module 4:

Attitude Measurement: Types of scales, Nominal, g Interval, Ratio Scales, Thurstone and
Likert Scales and Semantic Differential Scales,gbDised Structured methods, Depth Interview and
Focus Group Interview, Disguised and Unstructuredidds, Projective Techniques.

Module 5:

Processing Raw Data: Editing, Coding, and Tabulabata Analysis: - Statistical Estimation,
use of percentages and Measures of Central tend&esy of Hypothesis, Type | and Type I
Errors, application of “z"& “t” tests, Chi-squarenalysis, Analysis of Variance .

Module 6:

Measures of Associations- Application of Correlatiand Regression Analysis.Explaining
Interdependencies- application of Factor AnalySisister Analysis and Conjoint Analysis.

Module 7:
Report Writing —The contents and characteristics good report.

Reference Text Books

1 Green & Tull: Research For Marketing Decisions
2 Boyd & Westfall: Marketing Research

3 G C Beri: Marketing Research

4 T Kinnear & J Taylor: Marketing Research
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5 David Aaker: Marketing Research
6 B N Sethna & Leonard Greanveld: Research Method4arketing Management

MB 726 INTERNATIONAL MARKETING

Module 1:
Nature and scope of International Marketing, Spggmiablem of international marketing
vs domestic marketing.

Module 2:
International marketing environment, Cultural eowiment, Business Practices and
ethics, Political environment, Legal environmengjdhce of payments

Module 3:
Protectionism, Different Methods and Mechanism usdérotect Business Interests.

Module 4.
International Marketing Research: Reliability otsedary data, difficulties In gathering primary
data, multiple cultures, etc.

Module 5:
Market Segmentation and the methods used for sateat International Markets,
Developing Global Marketing Strategy, Alternativanket entry strategies

Module 6:

Global Market & product development, Product adémta& product standardization in

different nations. Overseas Distribution systerterative Middleman choices, (Home country
middlemen, foreign country middlemen, and governradfiiated middlemen). Selection of
Agents, Locating, selecting & motivating channelnnfers.

Module 7:
International Promotion Strategy, Global advergisia world brands International Pricing
Strategy, Pricing policy & objectives Dumping, Lemsand legal implications related with it.

Reference Text Books:
. Onkvsit, Sak and Shaw-International Marketing-As@yand strategy
Keegan — Global Marketing Management

1
2
3. S.B.Bhattacharya: Export Marketing,StrategiesSoccess
4. R.Sarthy & V.Terpstra , International Marketing
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MB 727 INDUSTRIAL MARKETING

Module — 1

Introduction to Industrial Marketing, Nature and j@ttives, Differences between Industrial
Marketing and Consumer Marketing, Classification Influstrial Customers and Industrial
Products, Industrial Marketing Environment.

Module — 2

Relationship Marketing, Customer Satisfaction Mamagnt and Measurement, Customer
Loyalty. Industrial Market Demand Analysis — Chaeaistics Peculiar to Demand of Industrial
Products.

Module — 3

Industrial Buying and Buyer Behavior — Concept afylig Centre and Selling Centre, Buying
Situations, Industrial Buying Process, Buy — Griddél, Jagdish N. Sheth’s Model of Industrial
Buyer Behavior.

Module — 4
Industrial Market Segmentation — Macro and Micr@i@entation Approaches, Wind, Cardozo
& Richard’s Model, Implementation Problems in Inttied Marketing.

Module — 5
Strategic Market Planning, The Strategic Planningc€ss; Scanning, Tracking and Tackling
Competition.

Module — 6
Marketing of Services — Concepts, Unique FeatufeSeovices, Elements of Marketing Mix in
Services Marketing.

Module — 7
Marketing Strategies in Industrial Markets regagdiroduct, Price, Promotion and Distribution.
Industrial Marketing Research (IMR) — Scope, PreaddMR.

Text Books

1. Industrial Marketing — Analysis Planning & Contitm} Reederd Brierty (Prentice Hall of
India, New Delhi)

2. Marketing Management — Philip Kotler (Pearson EtiocaNew Delhi)

Reference Books

1. Industrial Marketing Management by Hutt and Speh

2. Industrial Marketing by Hill, Alexander and Cross
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3. Industrial Marketing by K.K. Havaldar (McGraw-H{lompanies, New Delhi)
4, Industrial Marketing Management by M. Govindarafslikas Publishing, New Delhi)
5. Industrial Marketing-Cases & concepts by E. RaymGodey-PHI

MB 728  ADVERTISING  AND INTEGRATED MARKETING
COMMUNICATIONS

Module 1 :

Introduction to Advertising: Concept of Advertisimgnd Integrated Marketing Communication,
History of advertising, Classification of advemigi The advertising world; Advertisers,
Advertising agencies, and Media.Economic Social Etdcal issues in Advertising, Advertising
Regulation, Role of ASCI and other regulatory bedie

Module 2:

Planning and executing an advertising campaignttingethe advertising objective, Response
Hierarchy models, DAGMAR, Defining the target auuie, Apportioning the advertising.
Budget

Module 3:
The Advertising Agency : Agency structure, Flownadrk in an Agency, Agency Compensation,
Client Agency relationship

Module 4:
Media StrategyTypes of media, Media characteristics, Media ObjectEvaluation of Media,
Media Measurement in India, Media selection anedahing, Media Buying

Module 5:

Creative StrategyPositioning strategy, Creative approaches, Creayle, Mood and appeal of
the message, The Big Idea, Elements of the me<3agge Appeal of the message, Comparative
Advertising.

Module 6:

Testing Advtg Effectivenes€€ommunication and sales Effectiveness, Various austlof Pre
& Post testing.

Module 7:

Other Tools of PromotiarPublic Relations, Direct marketing, Sales PromqgtMerchandising,
Event Marketing.

Reference Text Books

1 Advertising Management - Aaker David, Myers andrBat
2 Advertising and IMC — Tom Duncan
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Advertising and Sales Prom otion — Kazmi and Batra

Integrated Advertising Promotion and Marketing Coumications — Clow and Baack
Advertising Procedures- Otto Kleppner,

Advertising Management: Borden and Marshall

MB 729 RETAIL MANAGEMENT

Module 1:

Introduction: Definition, Importance & Scope. Prospects of fetgiin India. Retail Scenario-
Global, Retail Scenario-India. Opportunities in &latg - managerial & Entrepreneurial.

Module 2:
Retail Economics Economic Significance of retailing, The Retaiveanment, Foreign Direct
Investment in Retail in India.

Module 3:
Classification: Retail Institutions by ownership, Store Basedaiiely, Electronic & Non- Store
Retailing & other forms of Non- traditional Retaid).

Module 4:
Targeting Customers & Gathering Information: Identifying & Understanding Consumers,
Information Gathering & Processing in Retailing. plontance of Information System in
Retailing.

Module 5:
Communication Mix & Strategies: Planning the Retail Communication Implementingaie
Advertising Retail Market Strategies, The Stratdgj@nning Process.

Module 6:
Store Planning Store Planning Design & Layout, Retail Merchamdis Pricing in Retailing.
Importance of Supply Chain Management in Retailing.

Module 7:

Management of Store Store Management Responsibilities, Recruitmerfseection of Store
Employees, Motivating & Managing Store employee, aldation of Store Employee,
Compensation & Rewarding of Store Employees. CdimgoCosts, reducing Inventory Loss.

Reference Text Book

1. Retail Management Michael Levy, Barton A.Weitata Mc Graw Hill, 4 ED.)

2. Retail Management — A strategic Approach: B&gyman & Joel R.Evans(Pearon
Education Asia ia, 1st Ed)

3. Retail Management: Gibson G.Vedamani( Jaicoifhibg House,8 Ed First Indian
Reprint)
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4. Retail Business Management: Karen R. Gillespsggh C.Hecht,Carl F.Lebowitz(Tata Mc
Graw Hill, 3rdEd).

MB 730 SERVICES MARKETING

Module 1:

Introduction to services marketing: distinctive @sig/characteristics of service marketing,
differences between services and goods, The SearideRelationship imperative, Customer
involvement and perception.

Module2:

Scope and growth of services marketing : contrdyutdf services to the national economy,
growth of service marketing in the Indian scenatiioe services marketing environment,
classification of services, future trends.

Module 3:

Services marketing management: services marketiggnazation, internal customers, internal

marketing, marketing research applications in teevises marketing, marketing planning

process in services, strategic issues in serviegketing, system approach to services marketing

Module 4:
Positioning in services marketing: role and impoci& positioning maps, communication issues
in service positioning.

Module 5:

Services marketing mix : pricing issues in servicearketing, promotion management in
services marketing, logistics and distribution &ase of services marketing, the ‘people element’
in services marketing, physical evidence and pm=sies, Measurement of service quality.

Module 6:
Application of services marketing : marketing ofnkimg services, insurance, hotel and
hospitality services, health care, tourism etce#rthature and scope.

Module 7:

Misc. issues in service marketing : after salewisey its importance to the consumer and
industrial markets, relationship building with thervice customers

Reference Text Books

Services Marketing -Helen Woodruffe

Services Marketing - Lovelock

Services marketing - Ziethmal & Bitner

The Essence of Services marketing - Newton M.Pn@ay
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MB 731 SALES AND DISTRIBUTION MANAGEMENT

Module 1:

The modern physical distribution system and logsstManagement. Introduction need and
benefits, distribution as a link between productaomd marketing. Distribution as a service
function.

Module 2:
Information systems for physical distribution. Rgsng a distribution logistics system.

Module 3:
Warehouse Management - Transportation by Road, Ra&land Sea. The suitability of
movement, cost- benefits analysis.

Module 4:
Channel management Decisions: Selection, Compens&tmanaging Channel Conflicts.

Module 5:
The selling process- prospecting, Planning the sSeddl, Selecting the presentation method,
Making the sales presentation, Handling Sales @ibjex; Closing the Sale, Follow up.

Module 6:
Time and Territory Management-Designing Sales ttares, Sales quota, its types, purpose,
importance, Routing and Scheduling.

Module 7:

Sales Force Management :Recruitment and selectitresales force. Training successful sales
people,Sales force motivation,Designing sales cowsgaeon plans, Evaluation of sales force

Reference Text Books

Fundamentals of selling — Charles Futrell

Marketing Channels - Louis W Stern and Adel L Aysar

Sales Management-Still and Cundiff and Giovonni

Selling and sales management - Jobber

Andersen R - Professional Sales Management

Strategic Marketing Channel Management — Bowersak@ooper
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MB 732 BRAND MANAGEMENT

Module 1:

Concept of a brand: Logic of branding, Brand adrategic asset, overview of brand asset
management.

Module 2:

Factors of brand success: Concept of brand eqDdgt based, price based and customer based
brand equity.

Module 3:

Brand extension: Need for brand extension, typebrahd extension, category related, image
related and unrelated brand extensions, risksasfdextension, line vs brand extension.

Module 4:

Brand image and brand personality: Importance defirs, implementing a brand personality
strategy. Factors governing brand personality.

Module 5:

Brand positioning: Definition, components of branmgbsitioning, perceptual mapping,
repositioning strategies.

Module 6:

Return on brand investment: Measuring return ondbravestment (ROBI)

Module 7:

Contribution of Advertising strategy to brand builgt The development of strategy, Brand
audit, Role of advertising.

Reference Text Books

Brand Management -Y L R Moorthi

Brand Asset Management-  Scott M Davis
Strategic Brand Management - Keller
Brand Positioning - S. Sengupta
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HUMAN RESOURCE MANAGEMENT AREA

MB 733 HUMAN RESOURCE PLANNING

1. Concepts and significance of manpower planning.

2. The manpower environment - Technological, soc@nemic and political environments

3. Determining manpower needs

4. The manpower planning process, manpower inventskil inventory, manpower audit,
integration of manpower plans with business plak#l, inputs and outflows.

5. Job analysis and job evaluation: Job analysis €dimeept, The significance of Job analysis,
The methods of Job analysis, Job description abhdpgecification

6. Forecasting of manpower

7. Human Resource Information system

Books:

1. Manpower Management - R. S. Dwivedi

2. Manpower Planning and Control - Gorden and Mcbeath

3. Manpower Planning Strategy and Techniques - EdWweset, Loveridge LUEMBey and

Morgan Silver

MB 734 INDUSTRIAL RELATIONS AND LABOUR LAW

Industrial Relations — definition, objective anage, trend in labor-management relations
Collective bargaining — nature, significance, magndetermining factors of bargaining
power, collective agreements

Union and Unionism, Trade Union Act 1926, Industi@isputes Act 1947, Industrial
Employment (Standing Orders) Act 1946, Grievancec®dure, Discipline, Domestic
Enquiry

Industrial democracy and worker’s participation Ntanagement, Works committee, Joint
Management Councils (JMCs), shop council and jomincil scheme. SLCs and ILO; Issues
and Conventions

Payment of Wages Act 1936, Workman Compensatiorl828, Minimum Wages Act

1948

Payment of Bonus Act, Equal Remuneration Act 1%&ment of Gratuity Act 1972,
Employee Provident Fund Act 1952

Factories Act — 1948

Text Books

Industrial relations and Labour law-S C Srivastava

T.N. Bhogoliwal- Personnel Mgt. & Industrial Relatis
Labour Laws one should know- Garg, Ajay- Navi Pcduiion
Hand Book of Industrial law-Malik PL

Reference Books:

B.Ghosh- Personnel Mgt. & Industrial Relations
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Charles E. Mayers-Industrial relations in India
John T. Dunlop- Industrial Relations Systems

MB 735 RECRUITMENT, SELECTION AND TRAINING

Recruitment: Importance, purpose, sources, procedures andigmliThe prescriptive approach
towards recruitment, the various stages of theurgnent, equal opportunity and recruitment;
recruitment in fluctuating labor markets; recruitrhg multinational organizations

Selection - Purpose, process, testing, selection tools agttiands.

Promotion:- Importance need and policy; promotion VS recngitt from outside; criterion of
promotion; Demotion; Influences of career plannipgtential evaluation and performance
appraisal on promotion

Transfers: - Importance, need and policy.

Induction and placement - Importance of Induction and placement; the psscof induction
and placement.

Training; Definition, Need and rationale of training, Systdic approach to training,
Objectives, Significance of training, determininining needs, Benefits of training for
employers and for employees, Methods of trainingsiBning and organizing of a training
program, Essentials of good training, Princigésaining, Evaluation of training

Nature and objectives of employee developmenDbjectives of executive development
Difference between Training and Development, Nabes$ executive development
Organization of E D P, Essential principles of exa® development

Books -

- Human Resources Management --- T.N. Chhabra

- do - -C.B. Mamoria

- do - -K.K.Ahuja

- Personnel Management & --- Surinder Kuta&.Padhy.

Industrial Relations

- Employee training and development- Raymond@&N

- HRM: Productivity, Quality of work life, praf - Wayne F. Cascio
HRM - Mirza & Sayadain

MB 736 ORGANIZATIONAL CHANGE AND DEVELOPMENT

Introduction: Defining Organizational Development. Understandhthe field of

Organization Development (OD) and its relationgbipnanagement. Recognize and apply basic
steps and activities that are part of the OD praddaderstand fundamental theories, principles
and perspectives underlying OD

The Roots of Organizational Development:The roots and the process of planned change

Assessing & diagnosing organizational behaviorDiagnosing organizations, groups and
individual jobs using OD diagnostic models. Collegtand analyzing diagnostic information.
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Planning Effective Interventions: Group Level Intervention, Performance Management
Interventions, Work Design & Career Developmenéinéntions, Inter- group Interventiornsy
develop an understanding of how to design effectliange interventions used to improve
group/ unit effectiveness and enhance the perstexalopment of individuals evaluate and
institutionalize change interventions

OD Skills
Organization Transformation: Large scale interventions

Psychodynamic Perspectives on OB & ODHuman resources considerations and cultural
compatibility between the organizations

Text Books:

Cummings, T.G., Worley, C.G. (2004)Organizational Development and Change (8" Ed.).
ISB: 0 324 224 93-1

Required Readings

Burke, W.W., (1994)Organization Development: A Process of Learning and Change. Addison-
Wesley. Schein, E. (1998)rocess Consultation: Its Rolein Organization Development
Addision-Wesley. Other readings include:  Astdsn N.M., Wilderom, C.P.M., & Peterson,
M.F. (2000).Handbook of Organizational Culture and Climate. Sage Publications, Thousand
Oaks, CA. Cameron, K.S., & Quinn, R.E. (1999)agnosing and Changing Organizational
Culture: Based on the Competing Values Framework. Addison-Wesley Publishing Company,
Inc. Schein, E. H. (2004Drganizational Culture and Leadership. Jossey-Bass, San Francisco,
CA. Additional journal articles will be handed antclass on a weekly base.

MB 738 COMPENSATION AND REWARD

Concept and Significance of wage and salary adinatisn

Foundations of compensation strategies.

Principles and objectives of wage and salary adstration, Factors influencing wage and
salary administration.

4. Changing trends in the determination of pay.

5. Payment by time systems, payment by results, coleebonus schemes, performance related
pay and employee benefit schemes.

Minimum, fair and living wages, Wage structure avatje differential.

Theory of wages: Individual and group incentiveesal, Salary structure, salary scales and
merit scales.

Books

Personnel Management - C.B. Mamoria

Salary Administration - Mc Beath and Rands

Personnel Management & Industrial Relations — Bhagb

wnN e
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MB 739 PERFORMANCE MANAGEMENT SYSTEM

1.

6.

7.

Performance Management.  Definition, Difference between Performance fggal and
Performance, Management, Model of Performance agement-Armstrong’s model,
Organizational implication of Performance Appraisal

Introduction to Performance Appraisal: Definition, Objectives of Performance Appraisal,
Job Description, Job analysis and Job Evaluatian aiviz Performance Appraisal,
Significance of Performance Appraisal, RequisibtésPerformance Appraisal systems,
Legal and ethical perspectives in Performance aippt

Major issues in Performance Appraisal :Identifying criteria for performance, Launching
an appraisal programme, The choice of a methodplvmg Appraisee, The role of
Appraisers, The selection and training of Appraisienplementing Appraisal systems,
Appraisal errors

Methods of Performance Appraisal: Traditional Techniques of Performance Appraisal,
Modern Techniques of Performance Appraisal Perfomaa@\ppraisal Interviews, Appraisal
communication, Performance Appraisal interviews aupervisory, Activities- Before,
during and after appraisal interview activitiesffBenance Feedback and counseling.
Improving the Performance- | :Counseling: Meaning and Role of Counseling, Forms of
Counseling, Counseling Process, Practical corsiidas in counseling - Responsibility of
Counseling, Length and number of sessions, Time plade, Need for keeping in
confidence,

Empowerment: Definition, Meaning, Process of empowerment, Infation sharing,
Creation of autonomy, Replacing hierarchy with team

Improving Morale: Definition, Measurement of Morale, Factors in Meral

Textbook:

1.
2.

Managing Human Resources- Wayne. F. Cascio
Managing Human Resources — R.S.Dwivedi

Reference Book:

1.

Human Resource Management —T.N.Chaabra

MB 740 INDIVIDUAL AND GROUP BEHAVIOUR

1.

Team building process: Overview of teams: defimititypes, stages of team development:
storming, norming, forming and performing; Qualiiycles and self managed teams;
Evaluating team’s performance; teams and high paifay organizations.

. Goal setting for team: Defining roles; Respondiiedi of team members, developing

interpersonal skills; Interpersonal communicatianriers and gateways to communication

Leadership and management of team: Sources of poavet influence; Leadership models
and styles

Leadership styles: Contingency approach to effecteadership; Situational leadership;
Transformational leadership; Leadership in decisi@king process; Leadership in times of
change
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5. Leadership developmenngredients of leadership development, leadersayeldpment
process.

6. Communication and CreativityCommunication Process; Communication Effectivengss
Feedback; Fostering Team Creativity; Delphi TechajgNominal Group Technique;
Traditional Brain Storming; Electronic Brain Stomgi Negative Brain Storming.

Reference Books:

1. Robbins, S. P. (2004). Organizational Behaviorar®en Education.

2. Luthans, F. (2002). Organizational Behavior. Ma@Hill International Edition.

3. Pareek, Udai. (2004). Understanding Organizati@etlaviour. Oxford University Press.

4. Naper, Rodhey, W & Gershenfeld Mattik, (1996). GreT heory & Experience, AITBS,
India.

SYSTEM MANAGEMENT AREA

MB 741 RDBMS(Relational Database Management System)

Modulel:

Database conceptsOverview of database system, basic databasensysteninology, data
model, Introduction of data base management SyEIBMS), Feature of DBMS, Architecture
of DBMS

Module2:

Physical data Organization & Network Model: Model for external storage organization
Storage hierarchy, index files, B-Trees, Files witlriable length record, DBTG definition
Implementation of Network and programme environment

Module3:

Relational database Conceptsintroduction to Relational data base Managemeydtem,
(RDBMS) Relational data Models, Features of RDBMSunctional Dependencies,
decomposition of relational schema, Normal form${ 2N F,3NF,BCNF).

Module4:

Recovery SystemTypes of failures,Storage Structures,Recovery wittoncurrent
transaction,Advanced recovery techniques-trandmatiollback,fuzzy checkpoint,savepoint
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Module5:

Introduction to SQL: SQL as standard relational database languagea dafinition
language(DDL) data Manipulation language(DML), Enhdbed DML in a host programming
language, Authorization and Integrity Specificatidnansaction Control Statements.

Module6:
Database Technologie€lient server technology, Distributed database,ltidimensional
database Data Warehouse, Data marts, CRM

Module7:

Connectivity: Concept of how HTML form data is sent to a WelsvBe Concept of HTML
form data is stored in a table structure on the \8&zher.

Text Books:

1. Database Management System - Alex Leon, Math&wos.

2. Database Management Concepts — Korth

3. Database Management System — C.J.Date

4. Relation Database: Theory &Practical —Val Occard

References Books

1. Mastering SQL- Vijay Mukhi

2. Oracle 8 —PL/SQL programming —Scott Urman
3.Managment Information System -Jawadekar
4.0racle 7.0 —I.Bayross

5.0racle 9i —Scott Urman

MB 742 BUSINESS DATA COMMUNICATION

Module 1:

Data Communication Fundamentals and Interface®igital data communication system
concepts and comparison with analog transmissiavargages and disadvantages. Basic
Terminology - Data Rate, Bandwidth, error rate.i@eand parallel transmission. Computer
interfaces standards-RS232C,X.21 analog and digitatfaces - X.25. Character and packet
transmission. Coding and decoding Techniques. &tdnplacket formats — HDLC and SDLC.
Characterization of communication channels- harelsviand soft-wired - (radio and satellite).
Transmission channel impairments. Applications tEad@mmmunication systems.

Module 2:

Digital Modulation :Switching, Error Control and Multiplexing Techniggi Digital Modulation
and demodulation. PSK and BPSK Modems. Bandwidtbieft digital modulation schemes —
MSK, QPSK, QAM. Circuit, message and packet switghtechniques. Error control mechanism
— parity checks, parity check codes, cyclic redmegtachecks. ARQ retransmission strategies.
Multiplexing-FDM and TDM. Intelligent TDM Multiplers.

Module 3:
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OSI Reference ModelThe layering concept in networking. The OSI refeeeModel.Physical,
Data Link Control layer with MAC sub-layer for madaccess control. The Network layer.
Transport Layer and quality of service. The Sessiayer. The Presentation layer and
Application Layer. TCP/IP architecture and appliocati in Internet services-E-mail and NFS-
network file system. Comparison between peer to pee client / server networking.

Module 4:

Data Network Structure- LAN, MAN, WAN:Network topology — bus, tree, statar- ring, and
hybrid.Companying various topologies. Defining LAMAN and WAN. Local Area Network
design considerations. Network cables: Twisted, paoaxial, optical and free space. Network
components: Bridges, Hubs, gateways, routers agddpplications in internetworking design.
Module 5:

IEEE 802 Standards for Computer NetworksThe -IEEE project; IEEE 802.1-Higher Layer
Interface, IEEE 802.2 -LLC Standard, IEEE 802.3-G86D Bus, IEEE 802.4-Token Passing
Bus, IEEE 802.5 Token Passing Ring and more addafi€eEE standards for Wireless and
optical LAN.

Module 6:

Data Network Security :Security requirements & Attacks: secrecy, intBgri
availability,interruption, interception, modifican, fabrication, and active attacks. Encryption
and Decryption Techniques: Encryption algorithm @)Bessage authentication & Hash
functions:Message authentication, message autldntic code, and oneway hash function,
secure hash functions. Public-Key Infrastructurd-BKDigital Signatures: RSA algorithm and
key management. High speed networks and SNMP mistoc

Module 7:

Network management Feasibility Plan, Network design plan, Networkugements, Network
configuration, Implementation performance and faménagement, End user support, cost
management, examples.

Text Book

1. Glover, I.A. and P.M.-Grant Digital Communicatio

2. Andrew S. Tanenbum - Computer Networks

3. William Stallings - Data and Computer Communmat

4. William Stallings - Cryptography and Network 8gaty Principle and Practice

References books:

1. Uyless D.Black, Linden VA - Computer Networktricols, Standards and Interface,

2. Atul Kahate — Cryptography and Network securligta McGraw-Hill.

MB743 ENTERPRISE RESOURCE PLANNING

Module 1:
Overview of ERP: Enterprise Perspective: An Overview, Features RPEMIS Integration,
ERP drivers,Trends in ERP, ERP in India.

Module 2:

ERP: System Perspective Management Information System, Operations Supggydtem,
DSS,Transaction Processing System, Network Streictir ERP System, ERP Work flow,
Process modeling for ERP Systems,
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Module 3:
Communication in ERP Systems:OLTP, (On Line Transaction Processing), OLAP (OnelL
Analytical Processing), Enterprise Integration Apgtion Tools for ERP.

Module 4:

ERP: Resource Management Perspectiv@usiness Modules in ERP Packages, Finance,
Production, Human Resource, Plant Maintenance, id&geManagement, Quality Management,
Sales and Distribution, Resource Management,

Module 5:
Business Process ReengineerinBelationship,between ERP & BPR, ERP Implementattide
Cycle, Implementation methodology, ERP,Project Mgmaent & Monitoring.

Module 6:

ERP: Key Issues ERP and E-Commerce, ERP Culture, ERP and CRM, &RIFSCM, ERP
Selection Issues, ERP in Public Sector EnterprBesand Post Implementation Issues, ERP
Vendors, Key ERP Consultants in India, Future Dioss in ERP.

Module 7:

Next generation enterprise : Emerging trends, information mapping, role of
centralised/distributed databases Linkages of @hterprise customer - enterprise, vendor
enterprise, link with in the enterprise and linksvenvironment Client/server architecture.

Text Books

1. Alexis, Leon : ERP Demystified. Tata McGraw Hill

2. Garg, V.K. and Venket, Krishna, N.K.: ERP Cortseand Practices. PHI
Publications.

3. Sadagopan, S: ERP: A Managerial perspectiva MaGraw Hill.
4.Shankar, Ravi & Jaiswal, S.: Enterprise ResoBftaaning. Galgotia
Publications.

Reference Books:

1. Langenalter, A. Gary : Enterprise Resourcesrittgnand Beyond. St. Lucie
Press, USA.

2. Imhoff, C. Loftis Lisa & Geiger, G. Jonathanuilling the Customer Centric
Enterprise. John Wiley & Sons.

3. Diwan, Parag & Sharma, Sunil : Enterprise Reso#anning: A Manager’s
Guide. Excel Books

MB 744 PROGRAMMING TECHNOLOGY-1 (C++)

Module 1:

C++ Programming Basics Basic Program construction, operators in C++ ¢giions:  Simple Functions,
Passing argument to Function Returning values,rBefe arguments, overloaded, Functions, inline
functions, storage classes.

Module 2:

Object and Classes class and objects, Constructors, Destructorggd@as Function arguments,
Returning object from Functions, Static class data.

Module 3:
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Operator Overloading: Overloading unary and binary operators, Data eosign

Module 4:

Inheritance: Derive class and base class, Derive class catistg) overriding member functions,
class Hierarchies, Public and private inheritahesgls of inheritance, Multiple inheritance, Ambiyun
multiple inheritance, containership.

Module 5:

Pointers: Memory management, pointer to object, pointersdiater.

Module 6:

Virtual Functions: Virtual Function, Pure virtual function, Friendrictions, Static functions, Assignment
and copy initialization, this pointer.

Module 7:

Files and organisation Introduction — files and streams.

Text Books

1.0bject Oriented Programming in Turbo C++ - Roheifbre;
2.0bject Oriented Programming with C++ - E. Balagamy
3.The C++ Programming Language - B. Stroustrup

4.Let us C++ - Yashwant kanetkar

References book

1. Richard Halterman, “Fundamentals of Programm#gintroduction to Computer
Programming Using C++”
2. Jofel Adams, Sanford Leestma, and Larry NyH@ffirbo C++: An introduction to
computing” Prentice-Hall.

MB 745 Programming Technology —lI(Java)

Module 1:

Overview of Java language Introduction to OOPL,Java program format, conmgiliand
running ,methods, classes and inheritance ,comdisp loops and recursion ,boolean return
values ,working with threads and distributed commuut,abstract methods and interfaces
introduced ,step-wise refinement and problem deasitipn ,object-oriented programming
,Software engineering basics .

Module 2:

A first look at objects and events:.Classes and objects. Classes and source file® §ady:
Ramblecs Applet (a prototype for a game). Objents@dasses in Ramblecs. Library classes and
packages. The import statement. Extending libréagses. A first look at fields, constructors,
and methods. A brief introduction to events harglimJava.

Module 3:

Java syntax and styleSyntax and style in a programming language. Contsn&eserved words
and programmerdefined names. Statements, brace&sbindentation. Syntax errors, run-time
errors, logic errors.
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Module 4:

Data types, variables, and arithmeticThe concepts of a variable and a data type. Pechas

of variables. Fields vs. local variables. The ptivei data types: int, double and char. Literal and
symbolic constants. Initialization of variables.ofe of variables. Arithmetic expressions. Data
types in arithmetic expressions. The cast operdioe. compound assignment (+ =, etc.) and
increment and decrement operators(++, -)..
Module 5:

The if-else statemeniThe if-else statement, Boolean expressions, ttieba data type, true
and false values. Relational and logical operatbes Morgan’s laws. Short-circuit evaluation.
Nested if-else and if-else-if. Case Study: Crapsmients of OO Design in Craps.

The switch statement.

Module 6:

Classes, constructors, methods, and fieldsDefining methods. Overloaded methods.
Constructors. Creating objects with the new oper@tatic fields and methods. Calling methods
and accessing fields. Passing arguments to metaondsconstructors. The return statement.
Public and private fields and methods. Encapsulaind information hidingModule 7:

Network Applications:Relational databases, SQL, JDBC ,Applets, Worldlé\Web, HTML
,Graphical user interfaces (GUI), AWT ,graphicsursb, client/server computing ,networking,
ports, SMTP (email) ,Java beans ,Remote methoctatian (RMI) ,IDL and CORBA ,Servlets
,Security ,JAR packaging

Text Books

1.David FlanaganJava in a NutshelD'Reilly

2. Elliotte Rusty HaroldJava Network Programming

3. Ken Arnold, James Goslindhe Java programming Language

References Books:

1.Joshua Bloch :Effective Java programme Languagdesui

2.David Flanaganjava in a Nutshell Desktop quick reference

3.Joseph P. Russelava Programming for the Absolute Beginner

MB 746 SOFTWARE ENGINEERING

Modulel:

Software Process:Software life cycles. Software process modelstiltes in each phase.
Control and life-cycle management of correct, @éamaintainable and cost effective software.
Software documentation. Project management tooisk Rianagement. Communication and
collaboration. Cause and effects of project failuB®st estimation and scheduling. Factors
influencing productivity and success. Productivibetrics. Planning for change. Managing
expectations. Software maintenance.Configurationnagament.

Module 2:

Software Quality AssuranceValidation and Verification concepts, Software ddf/cle and
application of validation and verification, SofteaQuality Assurance processes, Definitions of
software product quality, Quality CharacteristiEsgineering quality definitions, specifications,
Definition and classifications of software Defectsitness for use and customer quality
definitions, Software Costs, quality costs and ecooies, Reviews, Walkthroughs and
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Inspections: General Concepts, Unit (Module / Pgekdevel testing, Subsystem / Integration
testing, Regression testing, State based testimgdifional Functional Testing, Logical
Testing/Analysis, OO Testing considerations (polyphesm and inheritance), Safety / Failure
Analysis and testing.

Module3:

Software Design :Role of software design activity. Software designality attributes
(correctness, reliability, maintainability, porthty, robustness). Software design principles
(separation of concerns, abstraction, informatiainy). Software architecture, architectural
structures and views. Modularity and decompositleumction-oriented design. Object-oriented
design. Components. Interface design. Module ldesign. Specification for design. Notations
(graphical and languages). UML. Basic conceptsesigh patterns.

Module 4:

Real Time SystemsDefinition and characteristics of real-time syste Hard and soft real-time
systems. Dynamic responses of simple physical. I8pnization and communication. Resource
control. Scheduling (cyclic executive, rate monatoand deadline priority, priority ceiling
protocols). Real-time operating systems. Simple exidbd systems. processes. Designing real-
time systems (requirements, design methods, impi&atien, testing, human-computer
interaction). Reliability and fault tolerance. Eptiens and exception handling. Concurrency
Module 5:

Requirements and SpecificationsElicitation sources and techniques. Modellingapagms,
including information modelling, behavioural moded), domain modelling, functional
modelling, constraint modelling. Quality requirernteite.g., performance, usability, reliability,
maintainability); expressing quality requirementstBat they are testable. Prioritization, trade-
off analysis, negotiation, risk analysis, and intpamalysis. Requirements management,
consistency management, interaction analysis, dlaligy. Requirements documentation and
specification languages. Validation, reviews andpettions, prototyping, validating non-
functional requirements. Acceptance test design.

Module6:

Computing Structures:Computer Architecture basics, including Booleargebfra, gates,
combinational and sequential logic, machine-leegresentation of data; machine organization,
assembly/machine language programming; memory @g@on, caches, heaps, stacks; serial
and parallel I/O, interrupts, bus protocols, angaimemory access (DMA). Operating System
basics, including concurrency, process schedufimgmory management; protection, access, and
authentication; linking and loading. Database Ismsincluding database architecture, query
languages, transactions. File system organizatimh @&cess methods (sequential, indexed-
sequential,

Module 7:

Algorithms & Data Structures : Fundamental data structures and their associagedthims.
Stacks and queues, trees, tables, lists, arraygystsets; files and access methods. B-trees,
multi-key organizations. Searching. Sorting. Algem design techniques, such as divide and
conquer, the greedy method, balancing, dynamicrproging. Algorithms related to set
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operations, Graphs, graph algorithms: depth-finsk lareadth-first search, minimum spanning
tree, shortest path. Empirical and theoretical messsof the efficiency of algorithms.
Complexity analysis. Hard problems, NP-completenasd intractable problems

Text Books:

1.Software Engineering: Shari Lawrence Pfleegaande M. Atlee, Pearson .

2.Software Requirements:Karl E. Wiegers,

3.Fundamentals of Software Engineeri@grlo Ghezzi, Mehdi Jazayeri, Dino Mandrioli
Pearson .

4.Real-Time Systems and Software: Alan C. Shawe\il

Real-Time Systems: Jane W.S. Liu, Prentice-Hall .

5.Computer Organization & Design: David A. Patterstohn L. Hennessy, Morgan Kaufman,
6.Waman S. Jawadekar: Software Engineering: Piexignd Practice McGraw Hill.

References books

1.Carlo Ghezzi, Mehdi Jazayeri and Dino Mandrielindamentals of Softwakngineering,
Second Edition, Pearson Education (Addison Wesley).

2.Hans Van Vliet. Software Engineering: Principdesl Practice, John Wiley and Sons.

3.Eric J. Braude. Software Engineering: An Objeaefited Perspective, John Wiley and Sons.
4.D. L. Parnas and D. M. Weiss and D. M. Hoffmapft8are Fundamentals: Collected Papers
by David L. Parnas, Addison-Wesley

MB 747 MULTIMEDIA AND WEB DEVELOPMENT

Module 1 :

Establishing and Managing a Web SiteExamine the major components of Dreamweaver
Create an online site for class projects ,Creatkugnhoad a basic web page with Dreamweaver
,Format text with the list tools.

Module 2:

Basics of HTML: how to write it, what it is, the difference beeveHTML and XHTML. Plus hosting
and putting your Web page on the Interréteate text links ,Create e-mail links ,Set anclzord
create links to anchors ,Create graphic links (m#} and navigation bars ,Check web pages for
broken or missing links ,Update changed links.

Module 3:

Getting Graphic:Insert and edit graphics ,Investigate image praoggeriAlign graphics and text
,Investigate color tools and uses ,Control imagebdckgrounds and tables ,Create an image
map ,Explore the relationship of Fireworks and RFlas Dreamweaver ,Create simple Flash
animations.

Module 4 :

TablesDesign a page with tables ,Insert and edit taldasg templates ,Insert and align items in
a table ,Use a table layout to organize a web page.
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Module 5:

Libraries, Templates and Snippets ,Define and investigaéenglate, a library item, a snippet,
and a style ,Create and edit templates ,Createsgema templates ,Create library items and add
them to documents ,Create, edit, and use snippett& edit, and apply HTML Styles.

Module 6:

Introduction to multimedia: Typefaces and Graphics: Desktop Publishing: Rrtoio
Planning and Design, User Interface Design & Greghultimedia Sound, Digital Video, Use
the Adobe Photoshop, Effectively apply the fundatalsnof multimedia design including the
aesthetic and technical aspects. Incorporate dheofrarious multimedia elements to produce an
interactive multimedia product.

Module 7:

Create a variety of original graphics and animationUnderstand the roles and responsibility
of a multimedia design team.Participate on a detgm understanding and applying effective
project planning and time management on both aivitdhl and team level.Use effective
interpersonal communications skills to enhance itglaof ommunication, enhance team
performance and build effective working relatiopshUnderstand the business process of the
multimedia development industry.

Text Books

1. Matthew MacDonaldCreating Web Sites:The missing manual

2. Jennifer Niederst Robbins and Aaron Gustafs@arhing Web Design:a beginners guide to
(X)HTML,stylesheets and web Graphics .

3. Kevin Potts :Web design and marketing solutimndusiness websites.

4. Jessica Burdman:Collaborative web developmeatesfies and best practices for web teams
5.Web hosting and web site development:a guidgpwmrtunitiesBy Matthew Drouin.

References book

1.A simple guide to HTML:Brian Salter Naomi Langfor

2.HTML,XHTML and CSS:Elizabeth Castro

MB 748 SYSTEM ANALYSIS AND DESIGN

Modulel

Introduction to Systems Analysis and Design Types of information ystems and the
characteristics ,The process of systems developrBgstem Development Life Cycl
Project Feasibility, System Requirements Analys&t Finding Techniques

Module 2

The systems analyst and information systems stakelders - System analyst skills -
Information system stakeholders and their roles

Module3

Business and information systems Understanding information as a resourtgnderstandin
the structure of organizations,- Understandingctiiture of organizations,- Types iofformation
systems

Module 4

Gathering user requirements and information analyss- Data sampling,-Interviewing
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techniques,- Creating questionnaires,- Observirgke$iolders and their environment(s),-
Prototyping,- Joint Application Development (JADRapid Application Development (RAD)
Module 5

Data modelling Entity relationship diagrams, Process modelliregeD flow diagrams,-
Structured English,- Decision tables, Decisiondree
Module 6

CRUD synchronization matrices Data dictionaries and inforation system metadata, Proj
management, Gantt charts and PERT diagrams, Hégsibd cost benefit analysis, Econon
technical, schedule, and operational feasibilitgreparing and writing system proposals,-
Request for Proposal (RFP),- Request for CommehCjR Working with HW/SW vendors.
Module 7

Systems desigh Building and testing databases and files,- Buoddiand testing networl
infrastructure.Writing and testing programs,- Itisig and testing purchasedfsgare, System
implementation. Testing, Conversion planning, Usaining ,Module Systems maintenan
Systems enhancement. ReengineeriRgverse engineering, System failure recovery, ilieeh
support.

Text books:

1.KE Kendall, JE Kendall :Systems Analysis and Desi

2.CP Gane, T Sarson: Structured Systems Analys@sTand Techniques

3.Donald Yeates,tony wakefield:System Analysis design

References Books

1. E Yourdon, LL Constantine - Prentice-Hall:StruediDesign: Fundamentals of a Discipline
of Computer Program and Systems Design.

2. R Elmasri, SB Navathe :Fundamentals od databader8ys

SECTORAL SPECIALIZATIONS

HEALTH CARE MANAGEMENT

MB 749 MANAGEMENT OF MEDICAL AND HEALTH SERVICES

Module 1
Historical evolution of health services in Indiadagbroad. Overview of Health Services in India.

Health ServicesA summary of Perspective, The psychological baddadealth, Disease and
Case seeking

Module 2:
Government Health Services Background and PresatssPrivate Health services: Background
and Present status.

Module 3:
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Medical Technology and its assessment: Innovativelopment and diffusion. Appropriate
use of technologies, Organizing for Technology Assgent, Methods for assessment Future
Considerations

Module 4:
Health care professionals: Employment trends inhéalth Care Industry, Supply of doctors,
Nursing Shortages and future Role changes, Fusstees for Health Care Professionals.

Module 5:
Epidemiology: epidemiological Data-Epidemiologicaiatus of some important and common
diseases -Epidemiology Management-managing Dise@asepidemiological background.

Module 6:
Waste management, Classification of waste, Sedoegaat source, Disposal of waste,
Equipments and handling waste.

Module 7:
Rural Healthcare Management, Introduction- Ruralaltheare Services:Management of
Information — Rural Healthcare planning, Istracture, Marketing, Control. Thrust Areas in

rural Healthcare Services
References Text Books

1. Annand, KK, hospital Management New Delhi
2. Stephen, J W and Paul T Introduction to health i8esy DelmarSchultz, R J,
Management of hospitals

MB 750 HOSPITAL PLANNING

Module 1:

Hospital Planning: Introduction, Role of Hospitgisemises of planning, organizing, estimates,
design considerations, Hospital Organization andddtenentation:Introduction — Organization ;
The Concept — Departmentation: the Perception —a@zgg Hospitals — Organizational
Structure for Hospitals and Functions of key depants.

Module 2:

Medical Specialties: overview of the functions aphere of each specialty oncology, general
medicine\e, cardio thoracic, gastroenterology, agp] nephrology, radiology, psychiatry,
endocrinology, neurology, and ophthalmology

Module 3:

Supportive services: general medical services, itedsmfection control, special medical
services, technical medical services, patient csegevices-patient counseling for surgical
procedures, reception, In patient care, Laborattign technical services, admission and
discharge, special procedures, Grief Counseling.
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Module 4:

Hospital administration: Non medical services, pquent planning, staffing, medical records,
mortuary  services,Hospital Ancillary services-Coning medical education-

P.G./Fellowship/resident programs, Medical seminarsl symposia, Library, Pharmacy,
emergency, tissue Bank/Organ Donation, Mortuary/Ammpsy.

Module 5:

Manaement of Human resources in hospitals, Dimessad HRM — Managing the Selection
procedures, Underlying Recruitment — Education dmdining — Value Orientation in the
Medical Profession — Human Capital Vs Productivifcceleration — Delegation Of
Responsibility — Compensation and Motivation pokclPerformance Audit — documentation.

Module 6:
Nursing administration -Nursing care, Operationseatre, Ward management, [.C.U
Management.:Safety in hospitals.

Module 7:

Information System in Hospitals — HIS (Hospitaldmhation System)- Evolution, significance,
Objectives. Electronic Health Record, Telemedici@énical Decision Support System, Voice
Recognition System, Personal Digital Assistant.

Reference Text Books
1. Lederer and Sethi, Pitfalls in Planning,
2. WHO, Hospital Planning
3. Smalley H & Freemand, J, Hospital Industrial Engimeg, NY, Rein Hold 1966

OPERATIONS AND MANUFACTURING MANAGEMENT

MB 751 TECHNOLOGY MANAGEMENT

Module — 1:
Introduction: Meaning and Nature of Technology, [@coof Technology Management |,
Definition and characteristics of Technology; Raiel Importance of Technology Management.

Module — 2:
Distinctive features of New Technology ; Key adwag#s and Objectives, Approaches to
Technology Planning and Implementation , Impact ®kchnology on Decision

Making.Implications of Technological World ..

Module — 3:

Technological Environment: Levels of environmeritaieges in the technological environment,
major current developments in technological enviment , Strategic aspects of Technology
Management

Module — 4:
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Technology strategy : Definition and types of Tealbgy strategy; Framework for Formulating
Technology strategy , Collaborative arrangemerfeasons for collaboration, Deployment of
Technology in New Products.

Module— 5:
Technological Change , Nature of Technological @ean Production Function and
technological Change , Technology Life-Cycle ,.

Module — 6:

Diffusion and growth of Technologies , ; factorattlkrive the process of diffusion; competitive
consequences of technological changes; proceswvdtian and value chain; modes of value

chain configuration .

Module — 7:

Technology innovations , Technology transfer , Medaf the Transfer Process, Information
Technology Revolution. Intellectual Property — Rotion ,Patents, Registration design and
Copyrights.

Reference Text Books

1. Managing technology and innovation for competitilvantage - V. K. Narayanan
2. Managing Technology — The strategic view - Low®ll Stede

MBA 752 SUPPLY CHAIN MANAGEMENT

Module — 1:

Supply chain  management:ntroduction, Definition, Concepts, and Schools of
ThoughtFunctional, Logistics, Information, IntegoatProcess School. Components of a Supply
Chain Management — Customers, Distributors, Marufacs, Suppliers. Principles of Supply

Chain.

Module — 2:

Supply Chain Design and Strategiditure of integration, Drivers of supply chaingilents of
Supply Chain Strategy — Demand flow strategy, Qusto Service Strategy, Collaboration
Strategy, Information Technology Strategy. Framéwor Supply Chain Integration.

Module — 3:

Supply Chain ProcesseManagement and control of Purchasing Process,vifies of the
Purchasing Department, Managing Suppliers — JITchaging. Importance of Inventory,
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Transportation, Warehousing. Participants in Transpion Decisions, Modes of Transport.
Transportation Analysis decisions.

Module — 4:
Coordination in A Supply ChainBullwhip Effect, Causes of Bull-whip Effect, Overing the
Bullwhip Effect. Value Chain.

Module — 5:

Outsourcing in a Supply Chain Outsourcing — Reasons, Process, Single vs. Multiple
Outsourcing, Advantages and Disadvantages of Owdsmu Vendor Managed Inventory, Third
Party Logistics, Fourth Party Logistics Providers.

Module — 6:
Information Technology and Supply Chain Managemekalue and Use of Information in
Supply Chain , Changing Role of Information Teclugyl in A Supply Chain :

Module — 7:
Internet Technologies, Impact of Internet, E-Busthe- E-Commerce, E-Procurement, E-
Collaboration.

Reference Text Books
1. Supply Chain Management in the®XTentury — B.S.Sahay
2. Textbook of Logistics and Supply Chain Manageménhk-Agrawal

3. Supply Chain Management, Strategy, Planning anddipe — Chopra Sunil and Pete
Meindl.

4. Logistics and Supply Chain Management — Raghuraan@.N.Rangraj

INSURANCE AND BANK MANAGEMENT
MB 753 BANK MANAGEMENT

Module 1:

Introduction of banking: Meaning and Definition dBanking; Features of Banking;
Classification of Banks; Indian Financial Marketda@ommercial Banks; Management of
Commercial Bank: Board of Director; Organisatiosed up of Commercial Banks in India; Role
of Commercial Banks; Profitability of Commercial ma; Performance evaluation of
Commercial Banks; Concept of modern banking: Nekbay; Phone banking; ATM; Bank Net.

Module 2:
Central banking system: Definition of Central BarManagement & Organisation of RBI;
Functions of RBI, supervisory norms for Banks.

Module 3:

Banking business: Employment of Bank Funds; Furgklausiness: Meaning and Concept of
Loans and Advances; Types of Loans: Cash Credigrdaft, Term Loan; Mechanism of
operation of Loan Accounts; Management of Loans Aaddances; Legal aspects of Loans and
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Advances; primary and collateral securities; Modégreating charges on securities;Mode of
creation of Charges: Meaning and Concept of Hypmtien, Pledge, Mortgage, Lien and
Assignment; Non-Fund base Business: Bank Guarabétir of Credit.

Module 4:
Merchant banking: -Introduction, Concept, Role oerghant Bankers; Investment Banking;
Venture Capital Funding; Factoring services; Basgemce.

Module 5:

NPA Management: Prudential Norms: Capital Adequaogome Recognition and Assets
Classification (IRAC); NPA: Concept and DefinitioRemedial and Corrective measures in
managing NPAs.

Module 6:

International Banking: Growth & Development of amational Bank; internationalization;
Financial Intermediation function, Multiple depositeation by Euro banks; Organisation of
international Banking: off-shore Banking: Paperuactional

Module 7:

Regulation of International Bank: Internationalutsgion of commercial bank, Basle Committee
& Basle Concordats. Activities of International Ban; BA , CP & CD’s euro —MTNSs.
Arrangement of international loans , Types of Eddwllar credits , Loan Syndication ; ECB (
Extermnal Commercial Borrowing), EXIM Bank: RoleRunctions.

Reference Text Books:

1. Banking Law and Practice — P.N.Varshney —Sulthand

2. Foreign exchange and risk management - By &aiandam — Sultan Chand

3. Indian Banking — R. Parameswaran and S.Natardjéms Publication

4. Management of Indian Financial Institutions MESrivastava —Himalaya Publication

5. Introduction to Foreign Trade , Foreign Excha&greisk Management — Macmillan

MB 754 INSURANCE MANAGEMENT

Module 1:

Introduction: Definition of Insurance; Nature ofslrance; Purpose and need of Insurance;
Mechanism of Insurance; Concept of Insurance; Doutdurance and Reinsurance; Insurance as
a Social security tool; Role of Insurance in ecomodevelopment of a country.

Module 2:

Principles of insurance: Contract of Insurancestidguishing features of Insurance contract;
Principle of Indemnity; Principle of Utmost Good ifea Principle of Insurable interest;

Requisites of Insurable risks; Principle of Subtamg Principle of Contribution.Insurance

Laws: Insurance Regulatory and Development Authodtct 1999 (IRDA); Consumer

Protection Act 1986 (COPRA).

Module 3:

Types of Insurance: Life and Non life Insurancdrdduction and concept; Important activities
of Life Insurance Cos., Principles of Life Insuran€ire Insurance: Introduction and Concept;
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Marine Insurance: Cargo Insurance and Hull Inswadgypes of Marine Insurance contract;
Motor Insurance: Meaning, Categories, and Certiéica Insurance; Health Insurance: Meaning
and Concept; Liability Insurance: Meaning and Cqtce

Module 4:

Claims: Introduction; Legal aspects; Preliminarygadures; Investigation and Assessment;
Surveyors and Loss Assessors; Claim documents;tratioin; Limitation; Settlement; Post
settlement action; Loss minimization; Salvage; Reces.

Module 5:

Functions and organisation of insurer: Functiongnstirer: Production (Sales), Underwriting,
Rate making, Managing claims and losses, InvestimhFinancing, Accounting and other record
keeping, Providing other services like, Legal adsic Marketing research, Engineering,
Personnel management etc;

Module 6:

Insurance Manager: Development of Insurance manaBeoduct knowledge, Customer
orientation, Business target, Records and ReviewstWorthiness, Target market, Long-term
relationship; Behavioral aspects of Insurance manabjlotivation, Morale, Communication
skills, Persuasive skills and Analytical abilityole of modern Insurance manager in sunrise
sector; Prospect of Indian Insurance industry

Module 7:
Insurance and Risk Management: Definition of RiSkncept of Risk; Concept of Pure Risk in
Insurance; Insurance as a Risk Transfer tool; Righkager vs. Insurance manager.
Reference Text Books
1. Principles of Insurance — Insurance Institute afidn Mumbai
2. Practice of Insurance - Insurance Institute didnMumbai.

HOSPITALITY MANAGEMENT

MB 755 - HOTEL MANAGEMENT
Module 1:

The Hospitality Industry
Meaning & definition, Historical evolution and déepment, Development of hotel industry in
India, Hotel as an industry, Complimentary rolehaather industries, Contribution to Indian and
global economy, Major players in the industry —ignand worldwide, Present trends in industry,
Emerging markets, Problems and prospects of hodeisitry, Classifications of hotels, Levels of
service, Types of hotels, Characteristics of hpt&tgivities of hotels, Operational and support
Service departments of a hotel
Module 2:

Front Office Management

Various sections and their functions of Front Gdfi©rganizational chart, Job Specification &
Job Description of front office personnel, The duegcle, Front office Systems, Property
Management System

Module 3:
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Housekeeping Management

Role & importance of Housekeeping, Various sectiand their functions of Housekeeping
department, Organizational framework of the deparnih{Large/Medium/Small Hotel), Role of
key personnel in housekeeping, Job DescriptionJabdSpecification of staff in the department
Module 4:

The Food and Beverage Service Management

Introduction to the Food & Beverage industry, Tymdscatering establishments, Food and
Beverage Service areas in a hotel- Restaurante€dbdhop, Room service, Bars, Banquets,
Discotheque, Stillroom, Grill room, Snack bar, Nigtlubs, Food and Beverage Service
personnel- Food and beverage service organizatampPescription & Job Specifications of F &
B service staff, Attitudes and attributes of a Faod Beverage service personnel

Module 5:

Food Production Management

Organizational structure, Food Production perscerheies and responsibilities, Job Description and
Job Specification , Various sections of the Kitghitchen layout and function§;00d and Beverage
Control use of Internet and other latest technologidead production

Module 6:

Hotel Human Recourses Management

Managing Human resources in hotel Industry: Regreiit, Selecting, Hiring, Orientation, Staff
Scheduling, Hotel Licenses - permission from statututhorities, Present scenario and future
projections of HR issues in industry

Module 7:

Hotel Marketing Management

Marketing functions in hotel industry - Functions l&vels of distribution channels, Major
hospitality distribution channels — travel agenisur operators, consortia and reservation
system, global distribution system (GDS), Internet

Reference Books:

1. Hotels for Tourism Development, Dr. J.M.S. Nedietropolitan Book Co. (P) Ltd., New
Delhi.

2. Dynamics of Tourism, R.N. Kaul, Sterling Pubirgip Pvt. Ltd., New Delhi, 3. International
Tourism, A.K. Bhatia, Sterling Publishing Pvt. LtdNew Delhi, 4. Hotel Front Office
Management, James A. Bardi, Van Nostrand Reinhblew York, 5. Marketing Management,
Philip Kotler, Prentice-Hall of India, New Delhi, Marketing Leadership in Hospitality, Robert
Lewis & Richard Chambers, VNR, 7. Tourism and Hdf@nagement in India - Anand, M.M, 8.
Approach to Hotel Planning - Doswell, Roger, 9. TButish Hotel and Catering Industry -
Medlik, S,10. The Hotel Receptionist - Paige, Gd & K. P, 11. Financial management in
Hotel and Catering operations - Sutton, Donald F.

MB 756 - TOURISM MANAGEMENT

Module 1:
Tourism Phenomenon
Concept, Definition, Historical evolution, growtma development of Tourism, Factors
influencing growth of Tourism, Impacts of Tourisifypes of Tourist, Tourism in India
and abroad
Module 2:
Tourism Industry - Major & Minor Components
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Components of Tourism Industry- Attraction, Trangation, Accommodation,
Refreshment, Shopping, Entertainment, Infrastrec8uiHospitality

Module 3:
Tour Operator and Travel Agency Business
Tour Operators, Travel Agencies, History and degwalent of Tour Operators & Travel
Agencies, Importance of Travel & Tour OperatioRsle and functions of Indian and
International Tour Operators & Travel Agencies, Mapational and international Tour
Operators & Travel Agencies, Importance and rolwafist Guides and Escorts

Module 4:
Tourism Administration, Organizations and Associatbns
Tourism and Government administrative systems:attepent of Tourism, India Tourism
Development Corporation, Tourism organization assloaiations: Role and function of
W.T.O, ASTA, UFTAA, PATA, IATA, TAAI, FHRAI etc.

Module 5:

Travel Formalities and Regulations
Passports: function, types, issuing authority, pdace for obtaining Passport,

VISAS: functions, type, issuing authority, proceelfor obtaining VISA,
Other travel legislations

Module 6:
Foreign Exchange
Countries and currencies, procedure for obtainorgifin exchange, foreign exchange
counters, customs formalities, immigration etc.

Module 7:
Tourism Marketing
Concepts and importance of Tourism marketing, Mtng Functions in Tourism,
Tourism marketing Mix, Tourism marketing Segmemtati Tourism Pricing, Tourism
Promotion, Tourism Advertising

Reference Books:

1) Hotels for tourism development — Dr. Jagmohan Nigitropolitan
2) Profile of Indian tourism — Shalinin Singh

3) Tourism today — Ratandeep Singh

4) Dynamics of tourism — Pushpinder S. Gill

5) Introduction to tourism — Seth P.N. Sterling

6) Tourism, past, present and future — Bukhart

7) Tourism principles and policies — A.K. Bhatia, Stey

8) Travel agents and tourism — Merrisen James

9) Tourism and cultural heritage of India — AcharayaR

10)Culture and art of India — Mukherjee. A

11)International tourism, Francois Vellas & Lionel Barel, Macmillan Business
12)Tourism — The State of Art, edited by Seaton, Wetm John Wiley

AGRO BUSINESS MANAGEMENT

MB 757 AGRO-COOPERATIVE MANAGEMENT

58



Modulel:
Concept of rural marketing, unique features of andiural markets, size and the importance of rural
market, factors affecting marketable surplus.

Module 2:
Classification of agricultural products with patiar reference to seasonability and perishability.

Module 3:

Price quotations, evolution of agricultural pricelipy, regulatory measures by the government,
Market reports classification and grading, qualitpntrol and standardization, storage and
warehousing, government policy on storage and vearsihg.

Module 4:
Price policies- individual and collective bargamindomestic price policies, transportation and
ownership, domestic trade in agricultural products.

Module 5:

Co operative marketing structure, need for develmmof cooperative marketing, growth and
development functions of national agricultural cexgtive marketing federation of India (NAFED),
regulated markets, chief features of regulated etark

Module 6:
Professional management of cooperative, policy ntggHeadership, planning & organizing functions
in cooperatives, project planning & implementatadrcooperative.

Module 7:

Marketing management issues in cooperative , fiahnmanagement issues in cooperative
management , concept of micro credit financinggcprement & distribution management in
cooperatives, cooperative laws, rules & by laws.

Reference Text Books:
1. Marketing Agricultural products: R.K. Kolis
2. Agricultural Marketing: F.L.Thosan
3. New dimensions of cooperative management: G.S Kamat
4. Marketing efficiency in agricultural products: Phatikar Rao

MB 758 RURAL MARKETING

Module 1:

Importance, object, scope, interdependence of @grre and industry Agriculture and Rural
Drought—prone programmes, irrigation and modermncatjural technology, agricultural prices,
marketing of farm products, problem of agriculturabrketing, government measures, green
revolution, utilization of land and cropping patter

Module 2:
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Forest resources and forestry development, Degiruaif forests, classification of forests,
regional distribution of forests, importance ofdsts in national economy, low productivity of
forests and its causes, national forest policyesbdevelopment programmes, social forestry.
Module 3:

Animal husbandry; dairying and fisheries, Imporeraf cattle, intensive cattle development
project, poultry development, dairy industry, peabks of dairy industry, operation of food
project, cattle insurance, fisheries, fisherieseflgyment programmes.

Module 4:

Agriculture and rural development, rural industmation program, Rural development
programmes,Rural credit, cooperative credit sagsedind institution.

Module 5:

Cottage and small scale industries, Meaning and afl farm management with its salient
features, Students relating to size of farm anddyetivity, marketable surplus and marketed
surplus, extent of commercialization of the Indagmicultural sectors.

Module 6:

Managerial function and purpose of planning in factivities — basic principles and concepts of
farm planning.

Module 7:
Production economics, Farm overheads on fixed coapstal in farm business

Reference Text Book

1. C.B. Mamoria- Agricultural problems of India

2. Sadhu & Singh — Fundamentals of Agricultural imoics
3. S.N.Bhattacharya- Indian Rural Economics

SAFTEY MANAGEMENT

MB 759 SAFETY ORGANISATION AND MANAGEMENT

Module - 1
An Overview of Safety, Need for Safety, Safety dabductivity, Factors Impeding Safety,
Attitude towards Safety.

Module - 2
Safety Organization - The Size, Types, Advantages$ lamitations of Safety Organization,
Safety Policy, The Function and Structure of Safatpartments and Committees.

Module - 3
Role of Management, Supervisors, Workers, Tradeotniand Bipartite Committee in Safety,
The Qualification and Role of Safety Professionals.

Module - 4
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Safety Promotion And Awareness, Safety TraininggPammes, Personalized Vs Mass Safety
Programmes, Safety Awareness Meetings, ContestsGampetitions, Posters, Displays And
Exhibits, Public Relations, Suggestion SchemesliéitybTools And Kits.

Module - 5
Safety Management Techniques.

Module - 6
Safety Inspirations, Procedures, Periodicity, ChstkAnd Report Forms.

Module - 7

Safety Planning, Safety Sampling, Safety Audit,e8aBurvey, Incident Recall Technique And
Job Safety Analysis.

Text Books

1. Techniques of Safety Management by Dan Peterson

2. Industrial Safety by Blake Roland
3. Personnel Management by C. B. Mamoria

MB 760 ACCIDENT PREVENTION AND SAFETY ACTS

Module - 1
Definition Of Accident, Injury, Unsafe Act, Unsaf€ondition, Dangerous Recurrence,
Reportable Accidents, Hazards, Risks.

Module - 2
Factors Leading To Accident - Situational and Eowimental Factors.

Module - 3
Theories Of Accident Causation - Heinrich TheorgpHura Theory, Franklird’s Theory And
James Tye Multiple Causation.

Module - 4
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Accident Investigation, Analysis and ClassificatiOh Accidents, Identification Of Key Factors,
Corrective Actions, Compilation Of Accident Staitist

Module - 5
Types And Uses Of Personal Protective Equipments.

Module - 6
The Factories Act, Workman Compensation Act.

Module - 7
The Indian Electricity Act, Mines Safety Act andimonmental Protection Act.

Text Books

1. Industrial Accident Prevention by H.W. Heinrich,iDBeterson, Nester Roos
2. Techniques of safety management by Dan Peterson

3. Safety at work by John Ridley

SEMESTER-IV

MB 761 MANAGEMENT INFORMATION SYSTEM

Modulel.

Meaning and Role of Information SystemsMIS and information system$ypes of Information
Systems: Operations Support Systems, Managemenpo8usystems, Expert Systems, and
Knowledge Management Systems.Information SystemsStoategic Management: Competitive
Strategy Concepts.

Module2.

Role of MIS: Strategic Role of Information Systems.Integratinfpimation Systems with Business
Strategy, Value Chain Analysis, and Strategic Imfation Systems FrameworlSystems approach to
problem solving; Business Process ReengineeringR}Bmternet worked enterprise in MIS, Extranet;
Enterprise communication and collaboration .

Module3.
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Planning for Information Systems ldentification of Applications, Business PlanniSgstems and
Critical Success Factors, Method of Identifying Apgitions, Risks in Information Systems.Resource
Requirements for Information Systems: Hardware d&abacity Planning, Software Needs,
Procurement Options — Make or Buy decisions, Outsog as an Option.

Module4.

Emerging Concepts and Issues in Information SystemsSupply Chain Management, Customer
Relationship Management, ERP. Introduction to D&arehousing, Data Mining and its
Applications, Emerging Concepts in Information $ystDesign and Application.

Module5.
Decision support systemsMIS support for decision making; Decision suppeystems; Tools of
business support systems: what if analysis, seitgitinalysis, goal seek analysis, optimisationysis.

Module6.
Developing MIS systemsSystem Development Cycle; System Analysis; Sydbasign (DFD and ER
diagrams)

Module?.

Applications: Cross-functional MIS; ERP; CRM; SCM; Transactiprocessing; Artificial intelligent
technologies in business: neural network, fuzzyiclogienetic algorithm, virtual reality; Executive
Information System; Expert Support Systems; Secart Ethical challenges

Text Books:

1. Kenneth, Laudon and Jane Laudon : MIS: Manatjiedigital Firm. Pearson Education.

2. James, A. O'Brien:Introductio n to InformatiopsEems. Tata McGraw Hill.

3. Jawedkar W S: Management Information Systema(WatGraw-Hill, 2nd edition).

4. Mudrick R G: An information system for modernmagement Pearson.

5. Mahadeo Jaiswal: Management Information Syst@riard University Press)

References Books

1. Turban, E., McLean, E. and Wetherbe, J.: Infagional echnology for Management:
Making Connections for Strategic Advantage nJdhley and Sons.
2. Jawadekar, W. S: Management Information Syst@atsMcGraw-Hill.

MB 762 BUSINESS ETHICS

Module 1:
Introduction to Business Ethics, Ethical princgplen business: Utilitarianism, Justice and
Fairness.

Module 2:
Ingraining ethical process in life & work Relevarafeethics in the marketplace.

Module 3:
Social responsibility of business organizations;dduction to Corporate governance.
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Module 4:
Board of Governors; Role and responsibilities, &rand Environment; The ethics of Consumer
protection and environment.

Module 5:
Business and its internal constituencies: Emplaygees, the individual in the organization.

Module 6:
Indian Ethics: self and consciousness ethical lesile

Module 7:
The description of a highly ethical organization.

Reference text Books:

1: Business Ethics: Concepts &Cases — Velasqhz-Publication
2: Ethics & the conduct of Business — Boatrigh&f3on Publication
3: Ethics in Management — S. K. Chakraborty- THitblication

4: Organisational behavioud — Robbins- PHI Palbion

MB 763 BUSINESS ENVIRONMENT AND LAW

Module 1.
International Business : an overview- Types of rim¢ional Business, The External
Environment, The Economic and Political Environmé&fiman and Cultural Environment

Module 2.
Government influence on Trade and Investments, rDwtation of trading partners’
independence , interdependence and dependence.

Module 3.

World Trade Organisation and Regional Blocks, Begi Economic Integration |,
Multinational Corporations-Definition and Meanirigyportance and dominance of MNCs.
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Module 4.
Companies Act 1956

Module 5.
Contract Act 1872

Module 6.
Negotiable Instruments Act 1881

Module 7.
Partnership Act 1932

Reference Text Books :
1. International Business Environment F.CHERUNILAM

2. Business Environment JUSTIN PAUL
3. Business Law: One should Know AJAY GARG
4. Legal Aspects of Business AKHILESHWAR PATHK

MB 764 PROJECT ( Field Assignment)
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